
ìÚ­ó 1 ÃîÈ 39 

  

 

äóãÈóÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2560  

 
ÃîÈ 

 
ÛäõêòØ ÛõèÖöĈ ÅîââúÚõÖöĈ ÉČóÂòÕ (âìóËÚ) 

 
ë×óÚØöćÜäñËùâ 

ì­îÈÜäñËùâ ÅäõëÖòæÛîæäúâ 1, 2 îóÅóäîö ËòĈÚ 2  
āÅäÈÂóäÅäõëÖòæ ÕöăÌÚ° ÿÌĆÚÿÖîä° (CDC)  
ÿæÃØöć 1420/1 ×ÚÚÜäñÕõêÑ°âÚúÙääâ  

ĀÃèÈÅæîÈÉòćÚ ÿÃÖÛ÷ÈÂù¬â ÂäùÈÿØßâìóÚÅä 10240 

èòÚîòÈÅóäØöć 25 ÿâêóãÚ 2560 ÿèæó 13.30 Ú. 
 

ìâóãÿìÖù 

ÿßøćîÜ­îÈÂòÚÝæÂäñØÛØóÈÂÏìâóãîòÚÿÂõÕÃ÷ĈÚÂòÛÝú­×øîìù­Ú ÛäõêòØÉ÷Èăâ¬ăÕ­ÛòÚØ÷ÂËøćîĀæñÚóâëÂùæÃîÈÝú­×øîìù­ÚØöćîáõÜäóãĂÚØöć
ÜäñËùâ îã¬óÈăäÂĆÖóâ ÿßøćîĂì­ÿÜĆÚăÜÖóâìæòÂÂóäÂČóÂòÛÕúĀæÂõÉÂóäØöćÕö ÛäõêòØăÕ­ÛòÚØ÷ÂÜäñÿÕĆÚîáõÜäóãØöćëČóÅòÎĀæñÂóä
ËöĈĀÉÈÃîÈÛäõêòØāÕãëäùÜăè­ĂÚäóãÈóÚÂóäÜäñËùâÝú­×øîìù­Ú ÖóâØöćëČóÚòÂÈóÚÅÔñÂääâÂóäÂČóÂòÛìæòÂØäòßã°ĀæñÖæóÕ
ìæòÂØäòßã°ăÕ­ÂČóìÚÕĀÚèØóÈăè­ĂÚ AGM Checklist 

 



ÛäõêòØ ÛõèÖöĈ ÅîââúÚõÖöĈ ÉČóÂòÕ (âìóËÚ) 
10/915 ÌîãÚèæÉòÚØä° 34 ĀÃèÈÚèæÉòÚØä° ÿÃÖÛ÷ÈÂù¬â ÂäùÈÿØßâìóÚÅäð 10230  

TEL. 02- 9460700-6, 02-9461446-9, 02-9461573-4   FAX: 02-9461571 
__________________________________________________________________________________ 
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äóãÈóÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2560 
ÃîÈ 

ÛäõêòØ ÛõèÖøĈ ÅîââúÚõÖöĈ ÉČóÂòÕ (âìóËÚ) 

èòÚ ÿèæóĀæñë×óÚØöć 

ÜäñËùâÿâøćîèòÚØöć 25 ÿâêóãÚ 2560 ÿèæó 13.30 Ú. Ô ì­îÈÜäñËùâ ÅäõëÖòæÛîæäúâ 1, 2 îóÅóäîö ËòĈÚ 2 āÅäÈÂóä
ÅäõëÖòæ ÕöăÌÚ° ÿÌĆÚÿÖîä° (CDC) ÿæÃØöć 1420/1 ×ÚÚÜäñÕõêÑ°âÚúÙääâ ĀÃèÈÅæîÈÉòćÚ ÿÃÖÛ÷ÈÂù¬â ÂäùÈÿØßâìóÚÅä 
10240 

ÂääâÂóäÝú­ÿÃ­óä¬èâÜäñËùâ 

1. ßæāØÿÝÕĆÉ ÉóäùÉõÚÕó ÂääâÂóäîõëäñ Āæñ ÜäñÙóÚÅÔñÂääâÂóä 

2. Õä.ßöäñßÈê° ÂõÖõÿèËāáÅóèòÓÚ° ÂääâÂóäîõëäñ Āæñ ÜäñÙóÚÅÔñÂääâÂóäÖäèÉëîÛ 

3. ßòÚÿîÂîää×ßæ éäöëòÈèóæã° ÂääâÂóäîõëäñ Āæñ ÂääâÂóäÖäèÉëîÛ 

4. ÚóãèõÛúæã° ßÉÚóæòã ÂääâÂóäîõëäñ Āæñ ÂääâÂóäÖäèÉëîÛ 

5. ÚóãĀßØã°ëùèõÚ ăÂäáúÿÛé ÜäñÙóÚÿÉ­óìÚ­óØöćÛäõìóä 

6. ÚóÈÙòÎÎóáäÔ° ăÂäáúÿÛé ÂääâÂóä 

7. ÚóÈëóèâÔëùÙóØõß âæóîòÅäÚòÚØ° ÂääâÂóä 

8. ÚóãÜäòËÎó ÿæèòÚ ÂääâÂóä 

ÂääâÂóäØöćæóÜäñËùâ 

- ăâ¬âö - 

ØöćÜä÷ÂêóÂÏìâóã 

ÚóÈëóèèõãñÏó×èõæ ÿæøćîÚÊèö ÛäõêòØ îáõëõØÙõċ ĀîÚÕ° îòææóãĀîÚÌ° ÉČóÂòÕ 

Ýú­ëîÛÛòÎËö 

ÚóÈëùèõâæ ÂåÖãóÿÂöãäÔ° ÛäõêòØ ëîÛÛòÎËö Õö ăî ÿî îõÚÿÖîä°ÿÚËòćÚĀÚæ ÉČóÂòÕ 

ÿæÃóÚùÂóäØöćÜäñËùâ 

ÚóÈÕóäÔö Üñÿ×ÖòÈ ÿæÃóÚùÂóäØöćÜäñËùâ 



ìÚ­ó 3 ÃîÈ 39 

ÿäõćâÂóäÜäñËùâ 

ÜäñÙóÚð ăÕ­âîÛìâóãĂì­ÿæÃóÚùÂóäØöćÜäñËùâÕČóÿÚõÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2560 ÿæÃóÚùÂóäð ăÕ­ĀÉ­È
Ö¬îØöćÜäñËùâè¬ó ÛäõêòØăÕ­ÂČóìÚÕĂì­èòÚØöć 14 âöÚóÅâ 2560 ÿÜĆÚèòÚÂČóìÚÕëõØÙõÝú­×øîìù­ÚÿßøćîÂČóìÚÕëõØÙõÝú­×øîìù­ÚØöćÉñ
ÿÃ­óä¬èâÜäñËùâëóâòÎÝú­×øîìù­Ú ĀæñÂČóìÚÕĂì­èòÚØöć 15 âöÚóÅâ 2560 ÿÜĆÚèòÚÜõÕëâùÕØñÿÛöãÚßòÂÂóäāîÚìù­Ú ëäùÜè¬ó 
ÛäõêòØâöÝú­×øîìù­ÚÉČóÚèÚØòĈÈëõĈÚ 18,288 äóã  

ÿæÃóÚùÂóäð ăÕ­ÿäöãÚËöĈĀÉÈĂì­Ýú­×øîìù­ÚäòÛØäóÛäóãæñÿîöãÕÖ¬óÈą ĂÚÃ­îÂČóìÚÕÿÂöćãèÂòÛÂóäÜäñËùâÕòÈÖ¬îăÜÚöĈ 

1. Ã­îÂČóìÚÕîÈÅ°ÜäñËùâÖóâÂÏìâóãĀæñÖóâÃ­îÛòÈÅòÛÃîÈÛäõêòØ 

ÖóâßäñäóËÛòÎÎòÖõÛäõêòØâìóËÚÉČóÂòÕ ß.é. 2535 

âóÖäó 103 ÂČóìÚÕăè­è¬ó ĂÚÂóäÜäñËùâÝú­×øîìù­Ú Ö­îÈâöÝú­×øîìù­ÚĀæñÝú­äòÛâîÛÊòÚØñÉóÂÝú­×øîìù­Ú (×­óâö) âó
ÜäñËùâăâ¬Ú­îãÂè¬ó 25 ÅÚ ìäøîăâ¬Ú­îãÂè¬óÂ÷ćÈìÚ÷ćÈÃîÈÉČóÚèÚÝú­×øîìù­ÚØòĈÈìâÕ ĀæñÖ­îÈâöìù­ÚÚòÛäèâÂòÚăÕ­
ăâ¬Ú­îãÂè¬óìÚ÷ćÈĂÚëóâÃîÈÉČóÚèÚìù­ÚØöćÉČóìÚ¬óãăÕ­ØòĈÈìâÕ É÷ÈÉñÿÜĆÚîÈÅ°ÜäñËùâ 

2. Ã­îÂČóìÚÕÿÂöćãèÂòÛèõÙöÂóäæÈÅñĀÚÚÿëöãÈĂÚØöćÜäñËùâÝú­×øîìù­ÚÖóâÃ­îÛòÈÅòÛÃîÈÛäõêòØ ÂČóìÚÕăè­ÕòÈÚöĈ 

Ã­îÛòÈÅòÛÃ­î 46 ÂČóìÚÕăè­è¬ó ĂÚÂóäîîÂÿëöãÈæÈÅñĀÚÚĂÚØöćÜäñËùâÝú­×øîìù­Ú Ăì­Ýú­×øîìù­ÚØùÂÅÚâöÅñĀÚÚ
ÿëöãÈìÚ÷ćÈ (1) ÿëöãÈÖ¬îìù­ÚìÚ÷ćÈ (1) ìù­Ú ĂÚÂäÔöØöćÝú­×øîìù­ÚÅÚĂÕâöë¬èÚăÕ­ÿëöãÿÜĆÚßõÿéêĂÚÿäøćîÈĂÕÌ÷ćÈØöćÜäñËùâ
ÉñăÕ­æÈâÖõ Ýú­×øîìù­ÚÅÚÚòĈÚăâ¬âöëõØÙõîîÂÿëöãÈæÈÅñĀÚÚĂÚÿäøćîÈÚòĈÚ ÚîÂÉóÂÂóäîîÂÿëöãÈæÈÅñĀÚÚ
ÿæøîÂÖòĈÈÂääâÂóä  

ĂÚÂóäîîÂÿëöãÈæÈâÖõ Ã­îÛòÈÅòÛÃîÈÛäõêòØÂČóìÚÕăè­ÕòÈÚöĈ 

Ã­îÛòÈÅòÛÃ­î 47 ÂČóìÚÕăè­è¬ó ĂÚÂäÔöÜÂÖõ ÂóäîîÂÿëöãÈæÈâÖõĂÕą ìäøîÂóäîÚùâòÖõÂõÉÂóäĂÕą ĂÚØöćÜäñËùâÝú­
×øîìù­ÚÉñÖ­îÈăÕ­äòÛÅèóâÿìĆÚËîÛÕ­èãÅñĀÚÚÿëöãÈÃ­óÈâóÂÃîÈÝú­×øîìù­ÚÌ÷ćÈâóÜäñËùâĀæñîîÂÿëöãÈ
æÈÅñĀÚÚ ×­óâöÅñĀÚÚÿëöãÈÿØ¬óÂòÚ Ăì­ÜäñÙóÚĂÚØöćÜäñËùâîîÂÿëöãÈÿßõćâÃ÷ĈÚîöÂÿëöãÈìÚ÷ćÈÿÜĆÚÿëöãÈËöĈÃóÕ 

ëČóìäòÛÂóäÿæøîÂÖòĈÈÂääâÂóä Ã­îÛòÈÅòÛÂČóìÚÕăè­ÕòÈÚöĈ 

Ã­îÛòÈÅòÛÃ­î 22 ÂČóìÚÕăè­è¬ó ÂóäÿæøîÂÖòĈÈÂääâÂóäÃîÈÛäõêòØĂì­ÂäñØČóāÕãØöćÜäñËùâÝú­×øîìù­Ú ØòĈÈÚöĈ ÿÜĆÚăÜ
ÖóâìæòÂÿÂÔÒ°ĀæñèõÙöÂóäÕòÈÖ¬îăÜÚöĈ 

(1) Ýú­×øîìù­ÚÅÚìÚ÷ćÈâöÅñĀÚÚÿëöãÈìÚ÷ćÈ (1) ÿëöãÈÖ¬îìù­ÚìÚ÷ćÈ (1) ìù­ÚØöćÖÚ×øîîãú¬ 

(2) ĂÚÂóäÖòĈÈÂääâÂóä îóÉĂË­èõÙöîîÂÿëöãÈæÈÅñĀÚÚÿæøîÂÂääâÂóäÿÜĆÚäóãÛùÅÅæ ĂÚÂóäæÈâÖõĀÖ¬
æñÅäòĈÈÝú­×øîìù­ÚÖ­îÈîîÂÿëöãÈÕ­èãÅñĀÚÚØöćâöÖóâ (1) ØòĈÈìâÕ ĀÖ¬ÉñĀÛ¬ÈÅñĀÚÚÿëöãÈĂì­ĀÂ¬Ýú­ĂÕ
âóÂÚ­îãÿßöãÈĂÕăâ¬ăÕ­ 



ìÚ­ó 4 ÃîÈ 39 

ÛùÅÅæÌ÷ćÈăÕ­äòÛÅñĀÚÚëúÈëùÕÖóâæČóÕòÛæÈâóÿÜĆÚÝú­ăÕ­äòÛÂóäÿæøîÂÖòĈÈÿÜĆÚÂääâÂóäÿØ¬óÉČóÚèÚÂääâÂóäØöć
Éñß÷ÈâöìäøîÉñß÷ÈÿæøîÂÖòĈÈĂÚÅäòĈÈÚòĈÚ ĂÚÂäÔöØöćÛùÅÅæÌ÷ćÈăÕ­äòÛÂóäÿæøîÂÖòĈÈĂÚæČóÕòÛ×òÕæÈâóâöÅñĀÚÚÿëöãÈ
ÿØ¬óÂòÚÿÂõÚÉČóÚèÚÂääâÂóäØöćÉñß÷ÈâöìäøîÉñß÷ÈÿæøîÂÖòĈÈĂÚÅäòĈÈÚòĈÚĂì­Ýú­ÿÜĆÚÜäñÙóÚØöćÜäñËùâÿÜĆÚÝú­îîÂÿëöãÈ
ËöĈÃóÕ 

3. ÃòĈÚÖîÚÃîÈÂóäæÈÅñĀÚÚÿëöãÈĂÚØöćÜäñËùâÝú­×øîìù­Ú 

ÿßøćîÅèóâëñÕèÂĀæñäèÕÿäĆè ĂÚÂóäÜäñËùâÝú­×øîìù­ÚĂÚÅäòĈÈÚöĈ Ăì­ØöćÜäñËùâÝú­×øîìù­ÚæÈÅñĀÚÚÿëöãÈāÕãèõÙö
ÿÜõÕÿÝã Åøî ÂóäæÈÅñĀÚÚÿëöãÈÝ¬óÚÛòÖäæÈÅñĀÚÚ Ì÷ćÈÛäõêòØăÕ­ĀÉÂĂì­ Ô ÉùÕæÈØñÿÛöãÚ ØòĈÈÚöĈ ĂÚÂóäîîÂ
ÿëöãÈæÈÅñĀÚÚÚòĈÚ Ăì­Ýú­×øîìù­ÚÅÚìÚ÷ćÈâöÅñĀÚÚÿëöãÈ 1 ÿëöãÈÖ¬î 1 ìù­ÚØöćÖÚ×øî  

ëČóìäòÛÂóäæÈÅñĀÚÚÿëöãÈĂÚĀÖ¬æñèóäñÂóäÜäñËùâ ìóÂØ¬óÚæÈÅñĀÚÚăâ¬ÿìĆÚÕ­èã ìäøîÈÕîîÂÿëöãÈĂÚ
ÛòÖäæÈÅñĀÚÚ ÿâøćîØ¬óÚæÈÅñĀÚÚăâ¬ÿìĆÚÕ­èã ìäøîÈÕîîÂÿëöãÈÿäöãÛä­îãĀæ­èÃîĂì­Ø¬óÚËúâøîÃ÷ĈÚ ÿßøćîĂì­
ÿÉ­óìÚ­óØöćÃîÈÛäõêòØÿÃ­óăÜÿÂĆÛÛòÖäæÈÅñĀÚÚÕòÈÂæ¬óè ĀæñÚČóăÜÜäñâèæÝæÅñĀÚÚÖ¬îăÜ ìóÂăâ¬âöÝú­×øî
ìù­ÚØ¬óÚĂÕăâ¬ÿìĆÚÕ­èã ìäøîÈÕîîÂÿëöãÈ Ăì­×øîè¬óÝú­×øîìù­ÚØùÂØ¬óÚÿìĆÚËîÛìäøîîÚùâòÖõÿÜĆÚÿîÂÊòÚØ°ÖóââÖõØöć
ÚČóÿëÚî 

ë¬èÚÝú­×øîìù­ÚØöćØČóìÚòÈëøîâîÛÊòÚØñĂì­Ýú­îøćÚÿÃ­óä¬èâÜäñËùâĀæñÿÜĆÚĀÛÛîîÂÿëöãÈæÈÅñĀÚÚÖóâÅèóâ
ÜäñëÈÅ°ÃîÈØ¬óÚÝú­×øîìù­ÚÚòĈÚ (ĀÛÛìÚòÈëøîâîÛÊòÚØñ ĀÛÛ Ã.) ÛäõêòØăÕ­ÛòÚØ÷ÂÅñĀÚÚÿëöãÈÿìĆÚÕ­èã ăâ¬
ÿìĆÚÕ­èã ìäøîÈÕîîÂÿëöãÈĂÚĀÖ¬æñèóäñÖóâÅèóâÜäñëÈÅ°ÃîÈØ¬óÚÝú­×øîìù­Úăè­ÿÜĆÚØöćÿäöãÛä­îãĀæ­è āÕãăÕ­
ØČóÂóäÛòÚØ÷Âäèâăè­ĂÚäñÛÛæÈÅñĀÚÚĂÚÿÅäøćîÈÅîâßõèÿÖîä°ÃîÈÛäõêòØ 

āÕãÅñĀÚÚÿëöãÈĂÚĀÖ¬æñèóäñÂóäÜäñËùâĂÚÅäòĈÈÚöĈ ÚîÂÿìÚøîÉóÂèóäñØöć 2 ĀæñèóäñØöć 6 ÉñĂË­ÅñĀÚÚ
ÿëöãÈÃ­óÈâóÂÃîÈÉČóÚèÚÿëöãÈØòĈÈìâÕÃîÈÝú­×øîìù­ÚØöćâóÜäñËùâĀæñâöëõØÙõîîÂÿëöãÈæÈÅñĀÚÚ ë¬èÚĂÚèóäñ
Øöć 2 ÿÜĆÚÿäøćîÈØöćäóãÈóÚÿßøćîØäóÛÉ÷Èăâ¬Ö­îÈâöÂóäæÈâÖõ ĀæñĂÚèóäñØöć 6 ÉñĂË­ÅñĀÚÚÿëöãÈăâ¬Ú­îãÂè¬ó 2 
ĂÚ 3 ÃîÈÉČóÚèÚÿëöãÈØòĈÈìâÕÃîÈÝú­×øîìù­ÚØöćâóÜäñËùâ āÕãÝú­×øîìù­ÚØöćâöë¬èÚăÕ­ÿëöãÂòÛÅ¬óÖîÛĀØÚÿÛöĈã
ÜäñËùâÂääâÂóä ĀæñāÛÚòëÃîÈÂääâÂóäîõëäñÉñăâ¬âöëõØÙõæÈÅñĀÚÚÿëöãÈĂÚèóäñÚöĈ ØòĈÈÚöĈ ìóÂĀÖ¬æñèóäñ
âöÅñĀÚÚÿëöãÈÿØ¬óÂòÚ Ăì­ÜäñÙóÚîîÂÿëöãÈÿßõćâîöÂìÚ÷ćÈÿëöãÈÿÜĆÚÿëöãÈËöĈÃóÕ 

Ýú­×øîìù­ÚâöëõØÙõæÈÅñĀÚÚÿìĆÚËîÛÖóâÅèóâÿìĆÚØöćÿëÚîāÕãÅÔñÂääâÂóäØùÂèóäñ îÚ÷ćÈ Ýú­Ûäõìóä 
ÂääâÂóä ìäøîÛùÅÅæîøćÚĂÕÌ÷ćÈÿÜĆÚÝú­×øîìù­ÚÃîÈÛäõêòØØöćâöë¬èÚăÕ­ÿëöãÿÜĆÚßõÿéêĂÚÿäøćîÈĂÕ Ýú­×øîìù­ÚÕòÈÂæ¬óèăâ¬
âöëõØÙõîîÂÿëöãÈæÈÅñĀÚÚĂÚèóäñÚòĈÚ ÿè­ÚĀÖ¬ÿÜĆÚèóäñÿÂöćãèÂòÛÂóäæÈÅñĀÚÚÿëöãÈÿæøîÂÖòĈÈÂääâÂóä 

4. èóäñÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÃîÈÛäõêòØ ÜäñÉČóÜö 2560 

äñÿÛöãÛèóäñëČóìäòÛÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÃîÈÛäõêòØ ÜäñÉČóÜö 2560 Ì÷ćÈâöÉČóÚèÚ 8 èóäñ Öóâ
äóãæñÿîöãÕĂÚìÚòÈëøîÿËõÎÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2560 ØöćăÕ­ë¬ÈĂì­Ýú­×øîìù­Ú ÿßøćîĂì­Ýú­×øîìù­ÚăÕ­âö
ÿèæóé÷ÂêóÃ­îâúææ¬èÈìÚ­óÂ¬îÚÂóäÜäñËùâĀæ­è  



ìÚ­ó 5 ÃîÈ 39 

ĂÚÃÔñÚöĈ âöÝú­×øîìù­ÚâóÿÃ­óä¬èâÜäñËùâØòĈÈÕ­èãÖÚÿîÈĀæñāÕãÂóääòÛâîÛÊòÚØñÉČóÚèÚØòĈÈëõĈÚ 1220 Ø¬óÚ 
ÚòÛÿÜĆÚÉČóÚèÚìù­ÚăÕ­ 2,062,193,085 ìù­Ú ÉóÂÉČóÚèÚìù­ÚØöćÉČóìÚ¬óãăÕ­Āæ­èØòĈÈìâÕ 3,000,965,600 ìù­Ú 
ÅõÕÿÜĆÚä­îãæñ 68.7226 ÃîÈÉČóÚèÚìù­ÚØöćÉČóìÚ¬óãăÕ­Āæ­èØòĈÈìâÕÃîÈÛäõêòØ Ì÷ćÈÅäÛÿÜĆÚîÈÅ°ÜäñËùâÖóâ
Ã­îÛòÈÅòÛÃîÈÛäõêòØĀæ­è ĀæñÂ¬îÚØöćÉñÿäõćâÜäñËùâÖóâäñÿÛöãÛèóäñ ÿæÃóÚùÂóäð É÷ÈÿäöãÚÿËõÎßæāØÿÝÕĆÉ 
ÉóäùÉõÚÕó ÜäñÙóÚÂääâÂóä ØČóìÚ­óØöćÿÜĆÚÜäñÙóÚØöćÜäñËùâÖóâÃ­îÛòÈÅòÛÃîÈÛäõêòØ ĀæñÖóâÂÏìâóã 

ìæòÈÉóÂÚòĈÚ ßæāØÿÝÕĆÉ ÉóäùÉõÚÕó ÜäñÙóÚð ăÕ­Âæ¬óèÖ­îÚäòÛÝú­×øîìù­ÚØöćÿÃ­óä¬èâÜäñËùâĀæñÕČóÿÚõÚÂóä
ÜäñËùâÖóâäñÿÛöãÛèóäñÕòÈÖ¬îăÜÚöĈ 

èóäñØöć 1 ßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2559 

ÜäñÙóÚð ÿëÚîĂì­ØöćÜäñËùâßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2559 Ì÷ćÈÜäñËùâÿâøćîèòÚØöć 25 
ÿâêóãÚ 2559 ÖóâäóãæñÿîöãÕĂÚÿîÂëóäØöćăÕ­ë¬Èßä­îâÂòÛìÚòÈëøîÿËõÎÜäñËùâĂì­ĀÂ¬Ýú­×øîìù­ÚØùÂØ¬óÚĀæ­è 

ÜäñÙóÚð ĀÉ­ÈĂì­ØöćÜäñËùâØäóÛè¬ó ĂÚÃÔñÚöĈ âöÝú­×øîìù­ÚâóÿÃ­óä¬èâÜäñËùâØòĈÈÕ­èãÖÚÿîÈĀæñāÕãäòÛâîÛÊòÚØñ
ÉČóÚèÚ 1227 Ø¬óÚ ÚòÛÿÜĆÚÉČóÚèÚìù­ÚăÕ­ 2,062,208,585 ìù­Ú ÅõÕÿÜĆÚä­îãæñ 68.7182 ÃîÈÉČóÚèÚìù­ÚØöćÉČóìÚ¬óãăÕ­
Āæ­èØòĈÈìâÕ 

ÜäñÙóÚð ëîÛ×óâØöćÜäñËùâè¬óâöÝú­×øîìù­ÚäóãĂÕÜäñëÈÅ°ÉñëîÛ×óâÿßõćâÿÖõâÜäñÂóäĂÕìäøîăâ¬ ÿâøćîăâ¬âöÅČó×óâîøćÚ
ĂÕ ÜäñÙóÚð É÷ÈÃîÿëÚîĂì­ØöćÜäñËùâßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2559 ØöćÜäñËùâăÕ­
ßõÉóäÔóĀæñâöâÖõ ÕòÈÚöĈ 

âÖõ äòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú­×øîìù­ÚÜäñÉČóÜö 2559 Ì÷ćÈÜäñËùâÿâøćîèòÚØöć 25 ÿâêóãÚ 2559 ÖóâØöć
ÜäñÙóÚð ÿëÚî Õ­èãÅñĀÚÚÿëöãÈÃ­óÈâóÂÃîÈÉČóÚèÚÿëöãÈØòĈÈìâÕÃîÈÝú­×øîìù­ÚØöćâóÜäñËùâĀæñâöëõØÙõîîÂ
ÿëöãÈæÈÅñĀÚÚ āÕãâöÝæÂóäÚòÛÅñĀÚÚĂÚèóäñÚöĈ ÕòÈÚöĈ 

ĂÚèóäñÚöĈ âöÝú­×øîìù­ÚâóÜäñËùâĀæñîîÂÿëöãÈæÈÅñĀÚÚäèâØòĈÈëõĈÚ 2,062,208,585 ìù­Ú 

 Ýú­×øîìù­Ú ÉČóÚèÚ (ÿëöãÈ) ÅõÕÿÜĆÚä­îãæñ 

(1) ÿìĆÚÕ­èã 2,062,203,585 99.9998 
(2) ăâ¬ÿìĆÚÕ­èã 0 0.00 
(3) ÈÕîîÂÿëöãÈ 5,000 0.0002 
(4) ÛòÖäÿëöã 0 0.00 
 äèâÉČóÚèÚÿëöãÈ 2,062,208,585 100.00 

èóäñØöć 2 ßõÉóäÔóäòÛØäóÛäóãÈóÚÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØÜäñÉČóÜö 2559 ĀæñĀÝÚÈóÚØöćÉñÕČóÿÚõÚÂóä
ĂÚÜö 2560 

ÜäñÙóÚð ÃîĂì­ ÚóãĀßØã°ëùèõÚ ăÂäáúÿÛé äóãÈóÚÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØÜäñÉČóÜö 2559 Ăì­ØöćÜäñËùâØäóÛ 
ĀæñăÕ­ÃîĂì­ØöćÜäñËùâäòÛØäóÛÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØÜäñÉČóÜö 2559 ĀæñĀÝÚÈóÚØöćÉñÕČóÿÚõÚÂóäĂÚÜö 2560 
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ÜäóÂÐîãú¬áóãĂÖ­ìòèÃ­îÿäøćîÈ ́ÑóÚñÂóäÿÈõÚĀæñÝæÂóäÕČóÿÚõÚÈóÚ/ÂóäÉòÕÂóä/āÅäÈÂóäĂÚîÚóÅÖµ Ì÷ćÈăÕ­âöâÖõ
äòÛØäóÛāÕãÅÔñÂääâÂóäÛäõêòØð ĂÚÂóäÜäñËùâÅÔñÂääâÂóäÛäõêòØ ÅäòĈÈØöć 2/2560 ÿâøćîèòÚØöć 24 ÂùâáóßòÚÙ° 
2560 ÿÜĆÚØöćÿäöãÛä­îãĀæ­è āÕãâöëóäñëČóÅòÎÕòÈÚöĈ 

ÂæãùØÙ°ĂÚÂóäÕČóÿÚõÚÙùäÂõÉ 

ÛäõêòØãòÈÅÈâù¬ÈÿÚ­ÚÚāãÛóãìæòÂ 3 Õ­óÚÃîÈ
ÛäõêòØ ăÕ­ĀÂ¬ Multi-Brands Multi Products 
Āæñ Multi-Channels Ì÷ćÈÿÜĆÚÚāãÛóãØöćâöÅèóâ
ØòÚëâòã ÿìâóñëâÂòÛë×óÚÂóäÔ°Åèóâ
ÿÜæöćãÚĀÜæÈÃîÈÖæóÕĀæñÝú­ÛäõāáÅ  

Multi-Brands  

ÛäõêòØâö Brand ØöćÖîÛëÚîÈÅèóâÖ­îÈÂóäØöć
ìæóÂìæóãÃîÈÂæù¬âæúÂÅ­óØöćĀÖÂÖ¬óÈÂòÚ âö 
Brand Positioning Āæñ Price Positioning Øöć
ÅäîÛÅæùâÂæù¬âæúÂÅ­óØöćìæóÂìæóã 

Multi Products  

ÛäõêòØâöëõÚÅ­óØöćìæóÂìæóã ØòĈÈÕ­óÚÜäñÿáØÃîÈÝæõÖáòÔÒ° ĀæñäóÅóÃîÈÝæõÖáòÔÒ° Ì÷ćÈÖîÛëÚîÈÖ¬îÅèóâÖ­îÈÂóä
ØöćìæóÂìæóãÃîÈæúÂÅ­ó ÿÚøćîÈÉóÂÝæõÖáòÔÒ°ÃîÈÛäõêòØÿÜĆÚëõÚÅ­óĀàËòćÚ ØöćÖ­îÈÂóäÅèóâÿÜæöćãÚĀÜæÈ ÜäñÂîÛÂòÛ
Ýú­ÛäõāáÅĂÚãùÅëâòãÚöĈâöØóÈÿæøîÂØöćìæóÂìæóãØòĈÈÕ­óÚäóÅó ĀæñÂóäĂË­ÈóÚëõÚÅ­ó ÕòÈÚòĈÚ Multi Products ãòÈÿÜĆÚ
ÚāãÛóãØöćØòÚëâòã ĀæñÖîÛëÚîÈÖ¬îÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ Ì÷ćÈ×øîÿÜĆÚÅèóâãøÕìãù¬ÚØöćÿÜĆÚÜòÉÉòãëČóÅòÎâóÂĂÚ
ÂóäÕČóÿÚõÚÙùäÂõÉØöćÿÂöćãèÃ­îÈÂòÛĀàËòćÚ  

ÛäõêòØÉñÂČóìÚÕØõéØóÈÂóäÚČóëõÚÅ­óëú¬ÖæóÕ (Product Launching) ĂÚĀÖ¬æñÜö āÕãßõÉóäÔóè¬ó Ô ÜòÉÉùÛòÚÅèóâ
ÚõãâÃîÈÝú­ÛäõāáÅÿÜĆÚîã¬óÈăä ÜäñÂîÛÂòÛÂóäëČóäèÉÛäõêòØÅú¬ĀÃ¬Èè¬óëõÚÅ­óĂÕÛ­óÈØöćÛäõêòØâö ĀÖ¬ÛäõêòØÅú¬ĀÃ¬Èăâ¬âö ìäøî
ÛäõêòØăâ¬âö ĀÖ¬ÛäõêòØÅú¬ĀÃ¬Èâö  

Multi-Channels 

äóãăÕ­ä­îãæñ 80 ÃîÈÛäõêòØÚòĈÚâóÉóÂä­óÚÃóãÜæöÂÃîÈØòĈÈ 3 ĀÛäÚÕ° āÕãÛäõêòØâöìæóãË¬îÈØóÈĂÚÂóäÉČóìÚ¬óã
ëõÚÅ­ó ăâ¬ăÕ­ß÷ćÈË¬îÈØóÈĂÕË¬îÈØóÈìÚ÷ćÈÿßöãÈË¬îÈØóÈÿÕöãè îóØõ ÂóäÉČóìÚ¬óãĂÚÖ¬óÈÜäñÿØé ßóÔõËã°îõÿæĆÂØäîÚõÂë° 
ÙùäÂõÉÅ­óÜæöÂëâòãĂìâ¬ ÙùäÂõÉÅ­óÜæöÂĀÛÛÕòĈÈÿÕõâ ÂóäÉČóìÚ¬óãÝ¬óÚØóÈä­óÚëñÕèÂÌøĈî ìäøîÂóäîîÂ Event Ö¬óÈą Ì÷ćÈ
ØČóĂì­äóãăÕ­ÃîÈÛäõêòØâöÅèóââòćÚÅÈâóÂÃ÷ĈÚ 

ØòĈÈÚöĈ ÛäõêòØãòÈÅÈâù¬ÈÿÚ­ÚÚāãÛóã (Business Policy) Õ­óÚÅùÔáóßÃîÈëõÚÅ­ó ĀæñäóÅóØöćëâÿìÖùëâÝæ (Affordable 
Price) ÿÜĆÚÝæĂì­ÛäõêòØăÕ­äòÛäóÈèòæØöćìæóÂìæóã ĀæñÿÜĆÚØöćÚ¬óÿËøćî×øîÃîÈÝú­ÛäõāáÅ ÿßäóñëõÚÅ­óÃîÈÛäõêòØâöÅùÔáóß
ØöćÿìÚøîÂè¬óäóÅó Ýú­ÛäõāáÅëóâóä×ÌøĈîëõÚÅ­óăÕ­ āÕãăâ¬Ö­îÈæòÈÿæĂÚÅùÔáóßÃîÈëõÚÅ­ó ìäøîÅèóâÅù­âÅ¬óÃîÈÿÈõÚ  
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ÛäõêòØăÕ­ÚČóÿÈõÚØöćăÕ­âóÉóÂÂóäÌøĈîìù­ÚÃîÈØ¬óÚÝú­×øîìù­Ú
âóëä­óÈéúÚã°îîÂĀÛÛ Þ÷ÂîÛäâ ĀæñëČóÚòÂÈóÚĂìâ¬ 
ØČóĂì­ÛäõêòØâöÅèóâÅæ¬îÈÖòèâóÂÃ÷ĈÚĂÚÂóäîîÂĀÛÛ
ëõÚÅ­óÖ¬óÈą ×÷ÈĀâ­è¬óÂóäëä­óÈÖ÷ÂÖ¬óÈą Éñ×øîÿÜĆÚ
ÜòÉÉòãáóãÚîÂ ĀÖ¬ÛäõêòØãòÈÅÈâöÜòÉÉòãáóãĂÚÉóÂ
ÜäòËÎóÃîÈÛäõêòØĂÚÅèóâÅõÕëä­óÈëääÅ° Åèóâ
ÂäñÖøîäøîä­Ú ĀæñÅèóâìãòćÈãøÚĂÚÂóäîÛäâßÚòÂÈóÚ
ÃîÈÛäõêòØ 

ÛäõêòØÿÃ­óâóĂÚÖæóÕìæòÂØäòßã°ÖòĈÈĀÖ¬Üö 2555 ĂÚèòÚØöć 12 ÿÕøîÚ 12 ÜöÅäõëÖ°éòÂäóË 2012 ÚòÛ×÷ÈÜòÉÉùÛòÚÜö 2560  
×øîè¬óÛäõêòØăÕ­Ý¬óÚß­ÚÜöØöć 4 ÃîÈÂóäÿÃ­óÿÜĆÚÛäõêòØĂÚÖæóÕìæòÂØäòßã° ĀæñÂČóæòÈã¬óÈÂ­óèëú¬ÂóäÿÜĆÚÛäõêòØĂÚÖæóÕ
ìæòÂØäòßã°ÿÜĆÚÜöØöć 5 āÕãĂÚÜö 2555 ãîÕÃóãÃîÈÛäõêòØÜäñâóÔ 770,000,000 ÛóØ ÂČóăäÜäñâóÔ 115,000,000 
ÛóØ ĀæñÜö 2559 ØöćÝ¬óÚâóãîÕÃóãÃîÈÛäõêòØÜäñâóÔ 2,559,000,000 ÛóØ ÂČóăäÜäñâóÔ 656,000,000 ÛóØ 
Ì÷ćÈ×øîè¬óÛäõêòØâöãîÕÃóãØöćÿÉäõÎÿÖõÛāÖĂÚĀÖ¬æñÜöîãú¬Øöćä­îãæñ 30 ĀæñâöÂČóăäØöćÿÉäõÎÿÖõÛāÖĂÚĀÖ¬æñÜöîãú¬Øöćä­îãæñ 35 
Ì÷ćÈăâ¬ĂË¬ÿäøćîÈØöćÿÂõÕÃ÷ĈÚăÕ­È¬óã  

ÿâøćîßõÉóäÔóĂÚáóßäèâÛäõêòØâöãîÕÃóãØöćāÖÃ÷ĈÚĂÚîòÖäóä­îãæñ 228 ĀæñâöÝæÂČóăäØöćāÖÃ÷ĈÚĂÚîòÖäóä­îãæñ 400 Ì÷ćÈ
ÿÜĆÚÿäøćîÈØöćÚ¬óãõÚÕö ĀÖ¬ĂÚÃÔñÿÕöãèÂòÚÛäõêòØÂĆÖ­îÈìòÚÂæòÛâóßõÉóäÔóè¬ó ìóÂÛäõêòØÖ­îÈÂóäĂì­ÂõÉÂóäÿÖõÛāÖĀÛÛÚöĈ
Ö¬îăÜÿäøćîãą ÛäõêòØÉñÖ­îÈÛäõìóäÉòÕÂóä èóÈĀÝÚÂóäÕČóÿÚõÚÙùäÂõÉĂì­ÕöãõćÈÃ÷ĈÚ ÕòÈÚòĈÚĂÚÜö 2560ÚöĈ ÛäõêòØÉ÷ÈÖòĈÈÿÜ­óĂì­
ÿÜĆÚÜöĀì¬ÈÂóäæÈØùÚ ĀæñÂóäßòÓÚóÃîÈÛäõêòØ ÿßøćîĂì­ëîÕÅæ­îÈÂòÛÜäòËÎóÃ­îØöć 3 ÃîÈÛäõêòØ Âæ¬óèÅøî ÂóäÿÖõÛāÖ
îã¬óÈãòćÈãøÚ (Sustainable Growth) 

ÂóäÕČóÿÚõÚÂóäÜäòËÎóÂóäÿÖõÛāÖîã¬óÈãòćÈãøÚ âöÕòÈÚöĈ 

1.  Invest in Human Resource Capability Development for Sustained Business Growth 

ÛäõêòØÉñÖ­îÈâöÛùÅæóÂäÃîÈÛäõêòØ Ì÷ćÈÖ­îÈăÕ­äòÛÂóäßòÓÚóÿßøćîÂóäÿÖõÛāÖØöćÿÃ­âĀÃĆÈĀæñãòćÈãøÚ ÕòÈÚòĈÚ ÛäõêòØ
É÷ÈÉòÕĂì­âöÂóäîÛäâ ĀæñÂóäÞ÷ÂëîÚÛùÅæóÂäØùÂäñÕòÛÃîÈÛäõêòØÖòĈÈĀÖ¬äñÕòÛÝú­ÛäõìóäăÜÉÚ×÷ÈäñÕòÛ
ßÚòÂÈóÚ āÕãÛäõêòØÂČóìÚÕÂóäîÛäâÚöĈÿÜĆÚìÚ÷ćÈĂÚÕòËÚöËöĈèòÕÝæÈóÚìäøîÅèóâëČóÿäĆÉÃîÈÈóÚ (Key 
Performance Indicator · KPI) ÿßäóñÛäõêòØÿìĆÚè¬óÛùÅæóÂäÃîÈÛäõêòØÚîÂÉóÂÅèóâÃãòÚĀæ­è ãòÈÖ­îÈâö
Åèóâëóâóä×Õ­èã 

2.  Invest and Develop Tools for Data and Information Utilization to Maximize Business Advantage 

ĂÚÜöÚöĈÿÜĆÚÜöØöćÛäõêòØÿÃ­óëú¬ãùÅØöć 3 Ì÷ćÈÿÜĆÚãùÅÃîÈÃ­îâúæ ÿÚøćîÈÉóÂÜòÉÉùÛòÚÛäõêòØâöëóÃó 300 Âè¬óëóÃó 
ßÚòÂÈóÚÜäñâóÔßòÚÂè¬óÅÚ æúÂÅ­óÉČóÚèÚìæóãæ­óÚÅÚ âöÙùäÂääâØöćÿãîñâóÂ ÛäõêòØÉ÷ÈâöÃ­îâúæâóÂâóã
ØöćÖ­îÈÚČóâóĂË­ Ì÷ćÈÃ­îâúæÿìæ¬óÚöĈÛäõêòØâîÈè¬óÿÜĆÚÖòèÃãóã Head Room ÃîÈÛäõêòØĂì­ãîÕÃóã ÂóäØČóÈóÚ 
ĀæñÂóäÜÐõÛòÖõÈóÚÃîÈÛäõêòØÕöãõćÈÃ÷ĈÚ āÕãĂÚÜöÚöĈÛäõêòØÉñÿÉóñæ÷ÂæÈăÜĂÚÃ­îâúæ ÛäõêòØâöÂóäØČó 
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Dashboard äèâ×÷ÈâöÂóäĀÂ­ăÃÃ­îâúæÖ¬óÈą ØöćäñÕòÛÝú­ÛäõìóäÉČóÿÜĆÚÖ­îÈØäóÛ ĀæñâöÂóäĀÂ­ăÃ  Dashboard 
ĀæñäñÛÛÿÞ­óäñèòÈ (Monitoring) Ö¬óÈą āÕãÛùÅæóÂäìæóãÞ¬óã ÖòĈÈĀÖ¬äñÕòÛìòèìÚ­óĀÝÚÂ Ýú­ÉòÕÂóä 
ÂääâÂóä ÉÚ×÷ÈäñÕòÛÝú­Ûäõìóä ÿßäóñÛäõêòØâîÈè¬óÂóäÿÞ­óäñèòÈĀæñÖäèÉëîÛ ãîÕÃóã ĀæñÝæÂóä
ÜÏõÛòÖõÈóÚ ÂóäèõÿÅäóñì°Ã­îâúæ ÂóäèõÿÅäóñì°æúÂÅ­óĀæñÂóäÃóãâöÅèóâÉČóÿÜĆÚÖ¬îÙùäÂõÉÅ­óÜæöÂîã¬óÈãõćÈ 
ìóÂÿäóâöÿÅäøćîÈâøîÚČóØóÈ Åøî Dashboard ØöćÕöÂĆÉñË¬èãĂì­ÛäõêòØăâ¬ìæÈØóÈ ìäøîÿëöãÿèæóĂÚÂóäèõÿÅäóñì° 
ìäøîÜäòÛÿÜæöćãÚëõćÈÖ¬óÈą  

3.  Invest and Develop Customer Engagement Management Solution to Boost up Strong Sales 
Growth 

ÜöÚöĈÿÜĆÚÜöØöćÛäõêòØÉñĂì­ÅèóâëČóÅòÎĂÚÅèóâÖ­îÈÂóäÃîÈæúÂÅ­óâóÂÃ÷ĈÚ ÿÚøćîÈÉóÂ Ô ÜòÉÉùÛòÚÿÜĆÚãùÅØöćæúÂÅ­ó
ÿÜĆÚÝú­âöîõØÙõßæëúÈëùÕĂÚëøćîĀæñÿÜĆÚÝú­ÅäîÛÅäîÈîõØÙõßæĂÚÂóäÃóã ÕòÈÚòĈÚ ÛäõêòØÖ­îÈß÷ćÈßóæúÂÅ­ó ăâ¬ĂË¬
æúÂÅ­óß÷ćÈßóÛäõêòØÿìâøîÚØöćÝ¬óÚâó ÛäõêòØßãóãóââöÜÐõëòâßòÚÙ°ÂòÛæúÂÅ­óĂì­âóÂØöćëùÕÝ¬óÚØóÈëøćîÖ¬óÈą Ì÷ćÈ
ØöâÈóÚÃîÈÛäõêòØăÕ­ÕČóÿÚõÚÂóäë¬èÚÚöĈâóÿÜĆÚäñãñÿèæóÚóÚßîëâÅèäĀæ­è ÿÜĆÚÝæĂì­ÛäõêòØâöØöâ
Ýú­ÿËöćãèËóÎØóÈÕ­óÚëòÈÅâîîÚăæÚ° (Social Media)  

4.  Leverage Sales Efficiency on Existing Channels and Expand to Well-Selected with High 
Potential Growth Channels 

ÛäõêòØâö Channel ÿÕõâØöćÿÖõÛāÖăÕ­Õö îã¬óÈăäÂĆÖóâ ÛäõêòØãòÈÅÈÖäèÉëîÛîãú¬ÿëâîè¬ó Channel ĂÕØöćäõêòØ
Åèäë¬Èÿëäõâ ìäøîÿßõćâÜäñëõØÙõáóß ÖóâÚāãÛóã Multi-Channels 

5.  Develop more Innovative Products and Increase Efficiency of Existing Products  

ÿäøćîÈÚèòÖÂääâÿÜĆÚÃîÈÅú¬ÂòÚÂòÛÂóäßòÓÚóÝæõÖáòÔÒ°ØöćÿÂöćãèÃ­îÈÃîÈÛäõêòØ āÕãØöâßòÓÚóÝæõÖáòÔÒ°ăÕ­
ä¬èâÂòÚÂòÛØöâÂóäÖæóÕ ØöâÞ÷ÂîÛäâ ĀæñØöâèõÉòãĀæñßòÓÚóÃîÈāäÈÈóÚ ÿßøćîâù¬ÈÿÚ­ÚÂóäßòÓÚóÝæõÖáòÔÒ°
Ăì­âóÂÃ÷ĈÚ ÛäõêòØÉñìãùÕÂóäÝæõÖëõÚÅ­óØöćæ­óëâòã ĀæñØČóÂóäÉòÕÂóäßøĈÚØöćÃîÈØùÂą Channel Ăì­âö
ÜäñëõØÙõáóßâóÂÃ÷ĈÚ ÚîÂÉóÂÚöĈ ãòÈâöÂóäÜäòÛÜäùÈä­óÚÅ­ó ăÕ­ĀÂ¬ áóßæòÂêÔ° ÂóäÖÂĀÖ¬È ĀæñæòÂêÔñ 
äèâ×÷ÈÂóäÉòÕÿäöãÈ ĀæñÂóäØČóÂóäÉòÕÂóäßøĈÚØöć Ì÷ćÈÛäõêòØăÕ­âöÂóäØČó workshop Ăì­ÂòÛìæóãĀÛäÚÕ° Āæñ
ìæóãË¬îÈØóÈĀæ­è îã¬óÈăäÂĆÕö ÛäõêòØãòÈÅÈÖ­îÈÕČóÿÚõÚÂóäìæóãîã¬óÈ ÿßøćîĂì­ä­óÚÅ­óÃîÈÛäõêòØÿÜĆÚä­óÚÅ­ó
ØöćÕ÷ÈÕúÕæúÂÅ­ó ĀæñâöÜäñëõØÙõáóßĂÚÂóäÃóã 

6.  Enhance Creative and Dynamic Culture to Ensure a Sustainable Growth 

ÛäõêòØĂì­ÅèóâëČóÅòÎÂòÛèòÓÚÙääâîÈÅ°ÂäâóÂ ÿÚøćîÈÉóÂÛäõêòØâîÈè¬óÛùÅÅæÉñÿÜĆÚÖòèÃòÛÿÅæøćîÚîÈÅ°Âä 
ÕòÈÚòĈÚ ÜöÚöĈÞ¬óãØäòßãóÂäâÚùêã° Āæñìæóãą Þ¬óãÉ÷Èä¬èâÂòÚĂÚÂóäßòÓÚóÕ­óÚèòÓÚÙääâÃîÈîÈÅ°Âä āÕã
ÂóäÿËõÎîóÉóäã°ØöćÜä÷ÂêóÝú­ÿËöćãèËóÎâóèóÈèòÓÚÙääâÃîÈîÈÅ°Âä è¬óØČóîã¬óÈăäÛùÅÅæĂÚÛäõêòØÉñâö
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ÜäñëõØÙõáóßĂÚÂóäØČóÈóÚâóÂÃ÷ĈÚ ĀæñĂì­ÛäõêòØâöÅèóâãøÕìãù¬ÚĀæñÅèóâÂäñÖøîäøîä­Ú âóÂÃ÷ĈÚ ÿßøćîăâ¬
ÿÜĆÚîùÜëääÅÖ¬îÂóäßòÓÚóÃîÈÛäõêòØ  

ÕòÈÚòĈÚ ĂÚÜöÚöĈØöćÛäõêòØâù¬ÈÿÚ­ÚĂì­ÿÜĆÚÜöĀì¬ÈÂóäæÈØùÚ É÷Èăâ¬ăÕ­ÿÜĆÚÂóäæÈØùÚĀÖ¬ÿÈõÚÿØ¬óÚòĈÚ ìóÂĀÖ¬ÿÜĆÚÂóä
æÈØùÚĂÚÅèóâÖòĈÈĂÉ ĀæñÅèóâÖ¬îÿÚøćîÈ ØùÂą ÂóäÜäñËùâÜäñÉČóÿÕøîÚĂÚÜöÚöĈ ÛäõêòØÉñÿÚ­ÚãČĈó×÷ÈÂóäæÈØùÚ
Õ­óÚÖ¬óÈą Ã­óÈÖ­ÚØòĈÈìâÕ āÕãÿÊßóñÕ­óÚèòÓÚÙääâÃîÈîÈÅ°Âä ÿßäóñìæóãą èòÓÚÙääâÃîÈăØãîóÉ
Â¬îĂì­ÿÂõÕîùÜëääÅĂÚÂóäßòÓÚóÿßøćîĂì­ØòÕÿØöãâÂòÛÛäõêòØÅú¬ĀÃ¬ÈäñÕòÛāæÂ  

ëČóìäòÛÜö 2560 ÛäõêòØîãóÂĂì­Ýú­×øîìù­ÚØùÂØ¬óÚèóÈĂÉè¬óÛäõêòØăÕ­âöÂóäèóÈĀÝÚ ĀæñÿÖäöãâÖòèÿßøćîÂóä
ÿÉäõÎÿÖõÛāÖĂÚîÚóÅÖÃîÈÛäõêòØ 

ÂóäÿÉäõÎÿÖõÛāÖÃîÈÛäõêòØ 
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ÂóäÃãóãëóÃóáóãĂÚÜäñÿØé 
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ÜöØöćÝ¬óÚâóÛäõêòØâöëóÃóØòĈÈìâÕ 332 ëóÃó ăÕ­ĀÂ¬ Beauty Buffet ÿÜĆÚÉČóÚèÚØòĈÈìâÕ 248 ëóÃó Beauty Cottage 
ÿÜĆÚÉČóÚèÚØòĈÈìâÕ 71 ëóÃó Āæñ Beauty Market ÿÜĆÚÉČóÚèÚØòĈÈìâÕ 13 ëóÃó 

Üö 2560 ÛäõêòØÖòĈÈÿÜ­óÉñÃãóãëóÃóÿßõćâÿÜĆÚ 382 ëóÃó āÕãÛäõêòØÉñâù¬ÈÿÚ­ÚØöćäóãăÕ­ØöćâóĀÖ¬æñ Channel ØòĈÈÚöĈ 
Beauty Buffet ÉñÿÜõÕÿßõćâîöÂÜäñâóÔ 30 ëóÃó Beauty Cottage 15 ëóÃó Āæñ Beauty Market 5 ëóÃó  

ëČóìäòÛä­óÚÅ­óØöćÿÜõÕĂÚÜö 2559 ÿÜĆÚä­óÚÅ­óØöćâöØČóÿæØöćÕö ĀæñăÕ­äòÛÂóäÖîÛäòÛØöćÕö 

Beauty Buffet 

ăÕ­âöÂóäîîÂÝæõÖáòÔÒ°Ăìâ¬ą ØòĈÈÜäñÿáØÝæõÖáòÔÒ°ÛČóäùÈÝõè ĀæñÿÅäøćîÈëČóîóÈāÕãëõÚÅ­óĀÖ¬æñÖòèÿÜĆÚëõćÈØöćâöÂóä
ÜäòÛÜäùÈĂìâ¬ ĀæñÖóâÅèóâÚõãâÃîÈæúÂÅ­ó 

 

 

 

 

 

 

 

Beauty Cottage 

ÛäõêòØăÕ­ÿÜõÕëóÃóâóÂßîëâÅèä āÕãĀÖ¬æñ shop ÚòĈÚăÕ­ØČóÿæØöćÕö ĀæñÕ÷ÈÕúÕ
æúÂÅ­ó ëČóìäòÛÝæõÖáòÔÒ°Ăìâ¬ÃîÈ Beauty Cottage ăÕ­îîÂâóâóÂÂè¬óä­îãæñ 
10 ÿßøćîÖîÛëÚîÈÂòÛÅèóâÖ­îÈÂóäÃîÈæúÂÅ­ó āÕãÿÊßóñÝæõÖáòÔÒ°ØöćÿÜĆÚ ÛČóäùÈ
ÝõèìäøîÛČóäùÈÝõèìÚ­ó  

ëõÚÅ­óØöćÿÜĆÚëõÚÅ­óÃóãÕö Åøî Semi-Matte Lipstick ÿÛîä° 9 Ì÷ćÈëä­óÈÜäóÂÐÂóäÔ°
Ăì­ÂòÛ Beauty Cottage ÿÚøćîÈÉóÂÛäõêòØăÕ­ÜäñëóÚäñìè¬óÈÅèóâÖ­îÈÂóäØöćâó
ÉóÂ Physical Store ÂòÛ Online ìäøî O to O (Online to Offline & Offline to 
Online) ÿÜĆÚÜäóÂÐÂóäÔ°ØöćâöÂóäÜäñëóÚÈóÚäñìè¬óÈ Viral Marketing Āæñ 
Words of Mouth ë¬ÈÝæĂì­ Semi-Matte Lipstick Ì÷ćÈÜÂÖõâöãîÕÃóãØöćßòÚÂè¬ó
ËõĈÚ ÂæóãÿÜĆÚãîÕÃóãØöć 50,000 ËõĈÚ Ì÷ćÈÿßõćâÃ÷ĈÚ×÷Èä­îãæñ 4,000 áóãĂÚ
äñãñÿèæó 6-7 ÿÕøîÚ ĀæñãòÈâöãîÕÉîÈĀæñëòćÈÌøĈîÖæîÕÿèæó Ì÷ćÈ×øîÿÜĆÚ
ÜäóÂÐÂóäÔ°ØöćÛäõêòØăÕ­ØČó workshop ÿßøćîé÷Âêóè¬óØČóîã¬óÈăäĂì­ÛäõêòØ
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ëóâóä×ëä­óÈÜäóÂÐÂóäÔ°ĀÛÛÚöĈĂì­ÿÂõÕÂòÛëõÚÅ­óÃîÈÛäõêòØØòĈÈëõÚÅ­óØöćâöîãú¬Āæ­è ĀæñëõÚÅ­óØöćÿÜĆÚÝæõÖáòÔÒ°Ăìâ¬ 
āÕãÛäõêòØÿìĆÚè¬óÜäóÂÐÂóäÔ°ÅäòĈÈÚöĈÿÂõÕÉóÂØöâÈóÚìæóãÞ¬óãä¬èâÂòÚ äèâ×÷ÈÖòèæúÂÅ­ó influencer ĀæñÝú­ review 
ëõÚÅ­óÛÚîõÚÿÖîä°ÿÚĆÖÖ¬óÈą Ì÷ćÈÜäóÂÐÂóäÔ° Semi-Matte Lipstick ÿÛîä° 9 ë¬ÈÝæĂì­ÝæõÖáòÔÒ°îøćÚą ÃîÈ Beauty 
Cottage ÿÜĆÚØöćäú­ÉòÂâóÂãõćÈÃ÷ĈÚ 

ÚîÂÉóÂÚöĈ Beauty Cottage ãòÈăÕ­âöÂóä
ÜäòÛÜäùÈĂÚìæóãą Õ­óÚăâ¬è¬óÉñÿÜĆÚÿäøćîÈ
ÂóäÖÂĀÖ¬ÈìäøîÂóäëøćîëóäÃîÈæúÂÅ­ó 
ÿÚøćîÈÉóÂ Beauty Cottage âöæúÂÅ­óØöćÿÜĆÚ
ÚòÂØ¬îÈÿØöćãèâóÂÃ÷ĈÚ ÛäõêòØÉ÷ÈăÕ­ÜäòÛÂóä
ëøćîëóäØòĈÈØöćÿÜĆÚáóß ÖòèìÚòÈëøî ĀæñÂóä
ëøćîëóäÃîÈßÚòÂÈóÚÿîÈ 
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New Display Functional Shop                             POP Bilingual 

Beauty Market 

Ë¬èÈ Learning Curve ÃîÈ Beauty Market ÿäõćâØöćÉñÜäóÂÐÝæĂì­ÿìĆÚ ÛäõêòØăÕ­âöÂóäÜäòÛÜäùÈäúÜĀÛÛÃîÈ Shop âó
āÕãÖæîÕ ØòĈÈÿäøćîÈÂóäÉòÕÂóäßøĈÚØöć ÂäñÛèÚÂóäÚČóëõÚÅ­óÿÃ­ó-îîÂ ÂóäîÛäÛÝú­ÉòÕÂóäĂì­âöÅèóâÿÜĆÚÿÉ­óÃîÈÂõÉÂóä
Ăì­âóÂÃ÷ĈÚ Ì÷ćÈë¬ÈÝæĂì­ãîÕÃóãÃîÈ Beauty Market ÕöÃ÷ĈÚÖóâæČóÕòÛ ÚîÂÉóÂÚöĈãòÈâöÂõÉÂääâîîÚăæÚ°Ì÷ćÈÛäõêòØăÕ­
ä¬èââøîÂòÛÝú­ÉòÕìóëõÚÅ­óĂÚÂóäÿËõÎÚòÂĀëÕÈâó review ëõÚÅ­óĀæñëä­óÈ awareness Ăì­ÂòÛĀÛäÚÕ° Beauty Market  
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Beauty Market ×øîÿÜĆÚÿèØöÃîÈëõÚÅ­óĀÛäÚÕ°ÕòÈìæóãą ĀÛäÚÕ°Øöćîãú¬ÛÚîõÚÿÖîä°ÿÚĆÖ ÚāãÛóãÃîÈÛäõêòØ Åøî Ăì­Ýú­ÌøĈî
ÚČóëõÚÅ­óØöćāÕ¬ÈÕòÈÛÚîõÚÿÖîä°ÿÚĆÖâóĂì­ĂÂæ­ÖòèæúÂÅ­óâóÂÃ÷ĈÚ ÿÜĆÚÂóäîóéòãëõÚÅ­óÿÜĆÚÖòèëä­óÈĀÛäÚÕ°Õ­èã  

 

 

 

 

 

 

 

 

 

Activities Online 

 

 

 

Ă
Ú 

Activities Offline 

 

 

 

 

 

 


