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äóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2560  

 
ÃîÈ 

 
ÛäõêòØ ÛõèÖöĈ ÅîââúÚõÖöĈ ÉČóÂòÕ (âìóËÚ) 

 
ë×óÚØöćÜäñËùâ 

ìîÈÜäñËùâ ÅäõëÖòæÛîæäúâ 1, 2 îóÅóäîö ËòĈÚ 2  
āÅäÈÂóäÅäõëÖòæ ÕöăÌÚ° ÿÌĆÚÿÖîä° (CDC)  
ÿæÃØöć 1420/1 ×ÚÚÜäñÕõêÑ°âÚúÙääâ  

ĀÃèÈÅæîÈÉòćÚ ÿÃÖÛ÷ÈÂù¬â ÂäùÈÿØßâìóÚÅä 10240 

èòÚîòÈÅóäØöć 25 ÿâêóãÚ 2560 ÿèæó 13.30 Ú. 
 

ìâóãÿìÖù 

ÿßøćîÜîÈÂòÚÝæÂäñØÛØóÈÂÏìâóãîòÚÿÂõÕÃ÷ĈÚÂòÛÝú×øîìùÚ ÛäõêòØÉ÷Èăâ¬ăÕÛòÚØ÷ÂËøćîĀæñÚóâëÂùæÃîÈÝú×øîìùÚØöćîáõÜäóãĂÚØöć
ÜäñËùâ îã¬óÈăäÂĆÖóâ ÿßøćîĂìÿÜĆÚăÜÖóâìæòÂÂóäÂČóÂòÛÕúĀæÂõÉÂóäØöćÕö ÛäõêòØăÕÛòÚØ÷ÂÜäñÿÕĆÚîáõÜäóãØöćëČóÅòÎĀæñÂóä
ËöĈĀÉÈÃîÈÛäõêòØāÕãëäùÜăèĂÚäóãÈóÚÂóäÜäñËùâÝú×øîìùÚ ÖóâØöćëČóÚòÂÈóÚÅÔñÂääâÂóäÂČóÂòÛìæòÂØäòßã°ĀæñÖæóÕ
ìæòÂØäòßã°ăÕÂČóìÚÕĀÚèØóÈăèĂÚ AGM Checklist 

 



ÛäõêòØ ÛõèÖöĈ ÅîââúÚõÖöĈ ÉČóÂòÕ (âìóËÚ) 
10/915 ÌîãÚèæÉòÚØä° 34 ĀÃèÈÚèæÉòÚØä° ÿÃÖÛ÷ÈÂù¬â ÂäùÈÿØßâìóÚÅäð 10230  

TEL. 02- 9460700-6, 02-9461446-9, 02-9461573-4   FAX: 02-9461571 
__________________________________________________________________________________ 
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äóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2560 
ÃîÈ 

ÛäõêòØ ÛõèÖøĈ ÅîââúÚõÖöĈ ÉČóÂòÕ (âìóËÚ) 

èòÚ ÿèæóĀæñë×óÚØöć 

ÜäñËùâÿâøćîèòÚØöć 25 ÿâêóãÚ 2560 ÿèæó 13.30 Ú. Ô ìîÈÜäñËùâ ÅäõëÖòæÛîæäúâ 1, 2 îóÅóäîö ËòĈÚ 2 āÅäÈÂóä
ÅäõëÖòæ ÕöăÌÚ° ÿÌĆÚÿÖîä° (CDC) ÿæÃØöć 1420/1 ×ÚÚÜäñÕõêÑ°âÚúÙääâ ĀÃèÈÅæîÈÉòćÚ ÿÃÖÛ÷ÈÂù¬â ÂäùÈÿØßâìóÚÅä 
10240 

ÂääâÂóäÝúÿÃóä¬èâÜäñËùâ 

1. ßæāØÿÝÕĆÉ ÉóäùÉõÚÕó ÂääâÂóäîõëäñ Āæñ ÜäñÙóÚÅÔñÂääâÂóä 

2. Õä.ßöäñßÈê° ÂõÖõÿèËāáÅóèòÓÚ° ÂääâÂóäîõëäñ Āæñ ÜäñÙóÚÅÔñÂääâÂóäÖäèÉëîÛ 

3. ßòÚÿîÂîää×ßæ éäöëòÈèóæã° ÂääâÂóäîõëäñ Āæñ ÂääâÂóäÖäèÉëîÛ 

4. ÚóãèõÛúæã° ßÉÚóæòã ÂääâÂóäîõëäñ Āæñ ÂääâÂóäÖäèÉëîÛ 

5. ÚóãĀßØã°ëùèõÚ ăÂäáúÿÛé ÜäñÙóÚÿÉóìÚóØöćÛäõìóä 

6. ÚóÈÙòÎÎóáäÔ° ăÂäáúÿÛé ÂääâÂóä 

7. ÚóÈëóèâÔëùÙóØõß âæóîòÅäÚòÚØ° ÂääâÂóä 

8. ÚóãÜäòËÎó ÿæèòÚ ÂääâÂóä 

ÂääâÂóäØöćæóÜäñËùâ 

- ăâ¬âö - 

ØöćÜä÷ÂêóÂÏìâóã 

ÚóÈëóèèõãñÏó×èõæ ÿæøćîÚÊèö ÛäõêòØ îáõëõØÙõċ ĀîÚÕ° îòææóãĀîÚÌ° ÉČóÂòÕ 

ÝúëîÛÛòÎËö 

ÚóÈëùèõâæ ÂåÖãóÿÂöãäÔ° ÛäõêòØ ëîÛÛòÎËö Õö ăî ÿî îõÚÿÖîä°ÿÚËòćÚĀÚæ ÉČóÂòÕ 

ÿæÃóÚùÂóäØöćÜäñËùâ 

ÚóÈÕóäÔö Üñÿ×ÖòÈ ÿæÃóÚùÂóäØöćÜäñËùâ 
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ÿäõćâÂóäÜäñËùâ 

ÜäñÙóÚð ăÕâîÛìâóãĂìÿæÃóÚùÂóäØöćÜäñËùâÕČóÿÚõÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2560 ÿæÃóÚùÂóäð ăÕĀÉÈ
Ö¬îØöćÜäñËùâè¬ó ÛäõêòØăÕÂČóìÚÕĂìèòÚØöć 14 âöÚóÅâ 2560 ÿÜĆÚèòÚÂČóìÚÕëõØÙõÝú×øîìùÚÿßøćîÂČóìÚÕëõØÙõÝú×øîìùÚØöćÉñ
ÿÃóä¬èâÜäñËùâëóâòÎÝú×øîìùÚ ĀæñÂČóìÚÕĂìèòÚØöć 15 âöÚóÅâ 2560 ÿÜĆÚèòÚÜõÕëâùÕØñÿÛöãÚßòÂÂóäāîÚìùÚ ëäùÜè¬ó 
ÛäõêòØâöÝú×øîìùÚÉČóÚèÚØòĈÈëõĈÚ 18,288 äóã  

ÿæÃóÚùÂóäð ăÕÿäöãÚËöĈĀÉÈĂìÝú×øîìùÚäòÛØäóÛäóãæñÿîöãÕÖ¬óÈą ĂÚÃîÂČóìÚÕÿÂöćãèÂòÛÂóäÜäñËùâÕòÈÖ¬îăÜÚöĈ 

1. ÃîÂČóìÚÕîÈÅ°ÜäñËùâÖóâÂÏìâóãĀæñÖóâÃîÛòÈÅòÛÃîÈÛäõêòØ 

ÖóâßäñäóËÛòÎÎòÖõÛäõêòØâìóËÚÉČóÂòÕ ß.é. 2535 

âóÖäó 103 ÂČóìÚÕăèè¬ó ĂÚÂóäÜäñËùâÝú×øîìùÚ ÖîÈâöÝú×øîìùÚĀæñÝúäòÛâîÛÊòÚØñÉóÂÝú×øîìùÚ (×óâö) âó
ÜäñËùâăâ¬ÚîãÂè¬ó 25 ÅÚ ìäøîăâ¬ÚîãÂè¬óÂ÷ćÈìÚ÷ćÈÃîÈÉČóÚèÚÝú×øîìùÚØòĈÈìâÕ ĀæñÖîÈâöìùÚÚòÛäèâÂòÚăÕ
ăâ¬ÚîãÂè¬óìÚ÷ćÈĂÚëóâÃîÈÉČóÚèÚìùÚØöćÉČóìÚ¬óãăÕØòĈÈìâÕ É÷ÈÉñÿÜĆÚîÈÅ°ÜäñËùâ 

2. ÃîÂČóìÚÕÿÂöćãèÂòÛèõÙöÂóäæÈÅñĀÚÚÿëöãÈĂÚØöćÜäñËùâÝú×øîìùÚÖóâÃîÛòÈÅòÛÃîÈÛäõêòØ ÂČóìÚÕăèÕòÈÚöĈ 

ÃîÛòÈÅòÛÃî 46 ÂČóìÚÕăèè¬ó ĂÚÂóäîîÂÿëöãÈæÈÅñĀÚÚĂÚØöćÜäñËùâÝú×øîìùÚ ĂìÝú×øîìùÚØùÂÅÚâöÅñĀÚÚ
ÿëöãÈìÚ÷ćÈ (1) ÿëöãÈÖ¬îìùÚìÚ÷ćÈ (1) ìùÚ ĂÚÂäÔöØöćÝú×øîìùÚÅÚĂÕâöë¬èÚăÕÿëöãÿÜĆÚßõÿéêĂÚÿäøćîÈĂÕÌ÷ćÈØöćÜäñËùâ
ÉñăÕæÈâÖõ Ýú×øîìùÚÅÚÚòĈÚăâ¬âöëõØÙõîîÂÿëöãÈæÈÅñĀÚÚĂÚÿäøćîÈÚòĈÚ ÚîÂÉóÂÂóäîîÂÿëöãÈæÈÅñĀÚÚ
ÿæøîÂÖòĈÈÂääâÂóä  

ĂÚÂóäîîÂÿëöãÈæÈâÖõ ÃîÛòÈÅòÛÃîÈÛäõêòØÂČóìÚÕăèÕòÈÚöĈ 

ÃîÛòÈÅòÛÃî 47 ÂČóìÚÕăèè¬ó ĂÚÂäÔöÜÂÖõ ÂóäîîÂÿëöãÈæÈâÖõĂÕą ìäøîÂóäîÚùâòÖõÂõÉÂóäĂÕą ĂÚØöćÜäñËùâÝú
×øîìùÚÉñÖîÈăÕäòÛÅèóâÿìĆÚËîÛÕèãÅñĀÚÚÿëöãÈÃóÈâóÂÃîÈÝú×øîìùÚÌ÷ćÈâóÜäñËùâĀæñîîÂÿëöãÈ
æÈÅñĀÚÚ ×óâöÅñĀÚÚÿëöãÈÿØ¬óÂòÚ ĂìÜäñÙóÚĂÚØöćÜäñËùâîîÂÿëöãÈÿßõćâÃ÷ĈÚîöÂÿëöãÈìÚ÷ćÈÿÜĆÚÿëöãÈËöĈÃóÕ 

ëČóìäòÛÂóäÿæøîÂÖòĈÈÂääâÂóä ÃîÛòÈÅòÛÂČóìÚÕăèÕòÈÚöĈ 

ÃîÛòÈÅòÛÃî 22 ÂČóìÚÕăèè¬ó ÂóäÿæøîÂÖòĈÈÂääâÂóäÃîÈÛäõêòØĂìÂäñØČóāÕãØöćÜäñËùâÝú×øîìùÚ ØòĈÈÚöĈ ÿÜĆÚăÜ
ÖóâìæòÂÿÂÔÒ°ĀæñèõÙöÂóäÕòÈÖ¬îăÜÚöĈ 

(1) Ýú×øîìùÚÅÚìÚ÷ćÈâöÅñĀÚÚÿëöãÈìÚ÷ćÈ (1) ÿëöãÈÖ¬îìùÚìÚ÷ćÈ (1) ìùÚØöćÖÚ×øîîãú¬ 

(2) ĂÚÂóäÖòĈÈÂääâÂóä îóÉĂËèõÙöîîÂÿëöãÈæÈÅñĀÚÚÿæøîÂÂääâÂóäÿÜĆÚäóãÛùÅÅæ ĂÚÂóäæÈâÖõĀÖ¬
æñÅäòĈÈÝú×øîìùÚÖîÈîîÂÿëöãÈÕèãÅñĀÚÚØöćâöÖóâ (1) ØòĈÈìâÕ ĀÖ¬ÉñĀÛ¬ÈÅñĀÚÚÿëöãÈĂìĀÂ¬ÝúĂÕ
âóÂÚîãÿßöãÈĂÕăâ¬ăÕ 
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ÛùÅÅæÌ÷ćÈăÕäòÛÅñĀÚÚëúÈëùÕÖóâæČóÕòÛæÈâóÿÜĆÚÝúăÕäòÛÂóäÿæøîÂÖòĈÈÿÜĆÚÂääâÂóäÿØ¬óÉČóÚèÚÂääâÂóäØöć
Éñß÷ÈâöìäøîÉñß÷ÈÿæøîÂÖòĈÈĂÚÅäòĈÈÚòĈÚ ĂÚÂäÔöØöćÛùÅÅæÌ÷ćÈăÕäòÛÂóäÿæøîÂÖòĈÈĂÚæČóÕòÛ×òÕæÈâóâöÅñĀÚÚÿëöãÈ
ÿØ¬óÂòÚÿÂõÚÉČóÚèÚÂääâÂóäØöćÉñß÷ÈâöìäøîÉñß÷ÈÿæøîÂÖòĈÈĂÚÅäòĈÈÚòĈÚĂìÝúÿÜĆÚÜäñÙóÚØöćÜäñËùâÿÜĆÚÝúîîÂÿëöãÈ
ËöĈÃóÕ 

3. ÃòĈÚÖîÚÃîÈÂóäæÈÅñĀÚÚÿëöãÈĂÚØöćÜäñËùâÝú×øîìùÚ 

ÿßøćîÅèóâëñÕèÂĀæñäèÕÿäĆè ĂÚÂóäÜäñËùâÝú×øîìùÚĂÚÅäòĈÈÚöĈ ĂìØöćÜäñËùâÝú×øîìùÚæÈÅñĀÚÚÿëöãÈāÕãèõÙö
ÿÜõÕÿÝã Åøî ÂóäæÈÅñĀÚÚÿëöãÈÝ¬óÚÛòÖäæÈÅñĀÚÚ Ì÷ćÈÛäõêòØăÕĀÉÂĂì Ô ÉùÕæÈØñÿÛöãÚ ØòĈÈÚöĈ ĂÚÂóäîîÂ
ÿëöãÈæÈÅñĀÚÚÚòĈÚ ĂìÝú×øîìùÚÅÚìÚ÷ćÈâöÅñĀÚÚÿëöãÈ 1 ÿëöãÈÖ¬î 1 ìùÚØöćÖÚ×øî  

ëČóìäòÛÂóäæÈÅñĀÚÚÿëöãÈĂÚĀÖ¬æñèóäñÂóäÜäñËùâ ìóÂØ¬óÚæÈÅñĀÚÚăâ¬ÿìĆÚÕèã ìäøîÈÕîîÂÿëöãÈĂÚ
ÛòÖäæÈÅñĀÚÚ ÿâøćîØ¬óÚæÈÅñĀÚÚăâ¬ÿìĆÚÕèã ìäøîÈÕîîÂÿëöãÈÿäöãÛäîãĀæèÃîĂìØ¬óÚËúâøîÃ÷ĈÚ ÿßøćîĂì
ÿÉóìÚóØöćÃîÈÛäõêòØÿÃóăÜÿÂĆÛÛòÖäæÈÅñĀÚÚÕòÈÂæ¬óè ĀæñÚČóăÜÜäñâèæÝæÅñĀÚÚÖ¬îăÜ ìóÂăâ¬âöÝú×øî
ìùÚØ¬óÚĂÕăâ¬ÿìĆÚÕèã ìäøîÈÕîîÂÿëöãÈ Ăì×øîè¬óÝú×øîìùÚØùÂØ¬óÚÿìĆÚËîÛìäøîîÚùâòÖõÿÜĆÚÿîÂÊòÚØ°ÖóââÖõØöć
ÚČóÿëÚî 

ë¬èÚÝú×øîìùÚØöćØČóìÚòÈëøîâîÛÊòÚØñĂìÝúîøćÚÿÃóä¬èâÜäñËùâĀæñÿÜĆÚĀÛÛîîÂÿëöãÈæÈÅñĀÚÚÖóâÅèóâ
ÜäñëÈÅ°ÃîÈØ¬óÚÝú×øîìùÚÚòĈÚ (ĀÛÛìÚòÈëøîâîÛÊòÚØñ ĀÛÛ Ã.) ÛäõêòØăÕÛòÚØ÷ÂÅñĀÚÚÿëöãÈÿìĆÚÕèã ăâ¬
ÿìĆÚÕèã ìäøîÈÕîîÂÿëöãÈĂÚĀÖ¬æñèóäñÖóâÅèóâÜäñëÈÅ°ÃîÈØ¬óÚÝú×øîìùÚăèÿÜĆÚØöćÿäöãÛäîãĀæè āÕãăÕ
ØČóÂóäÛòÚØ÷ÂäèâăèĂÚäñÛÛæÈÅñĀÚÚĂÚÿÅäøćîÈÅîâßõèÿÖîä°ÃîÈÛäõêòØ 

āÕãÅñĀÚÚÿëöãÈĂÚĀÖ¬æñèóäñÂóäÜäñËùâĂÚÅäòĈÈÚöĈ ÚîÂÿìÚøîÉóÂèóäñØöć 2 ĀæñèóäñØöć 6 ÉñĂËÅñĀÚÚ
ÿëöãÈÃóÈâóÂÃîÈÉČóÚèÚÿëöãÈØòĈÈìâÕÃîÈÝú×øîìùÚØöćâóÜäñËùâĀæñâöëõØÙõîîÂÿëöãÈæÈÅñĀÚÚ ë¬èÚĂÚèóäñ
Øöć 2 ÿÜĆÚÿäøćîÈØöćäóãÈóÚÿßøćîØäóÛÉ÷Èăâ¬ÖîÈâöÂóäæÈâÖõ ĀæñĂÚèóäñØöć 6 ÉñĂËÅñĀÚÚÿëöãÈăâ¬ÚîãÂè¬ó 2 
ĂÚ 3 ÃîÈÉČóÚèÚÿëöãÈØòĈÈìâÕÃîÈÝú×øîìùÚØöćâóÜäñËùâ āÕãÝú×øîìùÚØöćâöë¬èÚăÕÿëöãÂòÛÅ¬óÖîÛĀØÚÿÛöĈã
ÜäñËùâÂääâÂóä ĀæñāÛÚòëÃîÈÂääâÂóäîõëäñÉñăâ¬âöëõØÙõæÈÅñĀÚÚÿëöãÈĂÚèóäñÚöĈ ØòĈÈÚöĈ ìóÂĀÖ¬æñèóäñ
âöÅñĀÚÚÿëöãÈÿØ¬óÂòÚ ĂìÜäñÙóÚîîÂÿëöãÈÿßõćâîöÂìÚ÷ćÈÿëöãÈÿÜĆÚÿëöãÈËöĈÃóÕ 

Ýú×øîìùÚâöëõØÙõæÈÅñĀÚÚÿìĆÚËîÛÖóâÅèóâÿìĆÚØöćÿëÚîāÕãÅÔñÂääâÂóäØùÂèóäñ îÚ÷ćÈ ÝúÛäõìóä 
ÂääâÂóä ìäøîÛùÅÅæîøćÚĂÕÌ÷ćÈÿÜĆÚÝú×øîìùÚÃîÈÛäõêòØØöćâöë¬èÚăÕÿëöãÿÜĆÚßõÿéêĂÚÿäøćîÈĂÕ Ýú×øîìùÚÕòÈÂæ¬óèăâ¬
âöëõØÙõîîÂÿëöãÈæÈÅñĀÚÚĂÚèóäñÚòĈÚ ÿèÚĀÖ¬ÿÜĆÚèóäñÿÂöćãèÂòÛÂóäæÈÅñĀÚÚÿëöãÈÿæøîÂÖòĈÈÂääâÂóä 

4. èóäñÂóäÜäñËùâëóâòÎÝú×øîìùÚÃîÈÛäõêòØ ÜäñÉČóÜö 2560 

äñÿÛöãÛèóäñëČóìäòÛÂóäÜäñËùâëóâòÎÝú×øîìùÚÃîÈÛäõêòØ ÜäñÉČóÜö 2560 Ì÷ćÈâöÉČóÚèÚ 8 èóäñ Öóâ
äóãæñÿîöãÕĂÚìÚòÈëøîÿËõÎÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2560 ØöćăÕë¬ÈĂìÝú×øîìùÚ ÿßøćîĂìÝú×øîìùÚăÕâö
ÿèæóé÷ÂêóÃîâúææ¬èÈìÚóÂ¬îÚÂóäÜäñËùâĀæè  
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ĂÚÃÔñÚöĈ âöÝú×øîìùÚâóÿÃóä¬èâÜäñËùâØòĈÈÕèãÖÚÿîÈĀæñāÕãÂóääòÛâîÛÊòÚØñÉČóÚèÚØòĈÈëõĈÚ 1220 Ø¬óÚ 
ÚòÛÿÜĆÚÉČóÚèÚìùÚăÕ 2,062,193,085 ìùÚ ÉóÂÉČóÚèÚìùÚØöćÉČóìÚ¬óãăÕĀæèØòĈÈìâÕ 3,000,965,600 ìùÚ 
ÅõÕÿÜĆÚäîãæñ 68.7226 ÃîÈÉČóÚèÚìùÚØöćÉČóìÚ¬óãăÕĀæèØòĈÈìâÕÃîÈÛäõêòØ Ì÷ćÈÅäÛÿÜĆÚîÈÅ°ÜäñËùâÖóâ
ÃîÛòÈÅòÛÃîÈÛäõêòØĀæè ĀæñÂ¬îÚØöćÉñÿäõćâÜäñËùâÖóâäñÿÛöãÛèóäñ ÿæÃóÚùÂóäð É÷ÈÿäöãÚÿËõÎßæāØÿÝÕĆÉ 
ÉóäùÉõÚÕó ÜäñÙóÚÂääâÂóä ØČóìÚóØöćÿÜĆÚÜäñÙóÚØöćÜäñËùâÖóâÃîÛòÈÅòÛÃîÈÛäõêòØ ĀæñÖóâÂÏìâóã 

ìæòÈÉóÂÚòĈÚ ßæāØÿÝÕĆÉ ÉóäùÉõÚÕó ÜäñÙóÚð ăÕÂæ¬óèÖîÚäòÛÝú×øîìùÚØöćÿÃóä¬èâÜäñËùâĀæñÕČóÿÚõÚÂóä
ÜäñËùâÖóâäñÿÛöãÛèóäñÕòÈÖ¬îăÜÚöĈ 

èóäñØöć 1 ßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2559 

ÜäñÙóÚð ÿëÚîĂìØöćÜäñËùâßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2559 Ì÷ćÈÜäñËùâÿâøćîèòÚØöć 25 
ÿâêóãÚ 2559 ÖóâäóãæñÿîöãÕĂÚÿîÂëóäØöćăÕë¬ÈßäîâÂòÛìÚòÈëøîÿËõÎÜäñËùâĂìĀÂ¬Ýú×øîìùÚØùÂØ¬óÚĀæè 

ÜäñÙóÚð ĀÉÈĂìØöćÜäñËùâØäóÛè¬ó ĂÚÃÔñÚöĈ âöÝú×øîìùÚâóÿÃóä¬èâÜäñËùâØòĈÈÕèãÖÚÿîÈĀæñāÕãäòÛâîÛÊòÚØñ
ÉČóÚèÚ 1227 Ø¬óÚ ÚòÛÿÜĆÚÉČóÚèÚìùÚăÕ 2,062,208,585 ìùÚ ÅõÕÿÜĆÚäîãæñ 68.7182 ÃîÈÉČóÚèÚìùÚØöćÉČóìÚ¬óãăÕ
ĀæèØòĈÈìâÕ 

ÜäñÙóÚð ëîÛ×óâØöćÜäñËùâè¬óâöÝú×øîìùÚäóãĂÕÜäñëÈÅ°ÉñëîÛ×óâÿßõćâÿÖõâÜäñÂóäĂÕìäøîăâ¬ ÿâøćîăâ¬âöÅČó×óâîøćÚ
ĂÕ ÜäñÙóÚð É÷ÈÃîÿëÚîĂìØöćÜäñËùâßõÉóäÔóäòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2559 ØöćÜäñËùâăÕ
ßõÉóäÔóĀæñâöâÖõ ÕòÈÚöĈ 

âÖõ äòÛäîÈäóãÈóÚÂóäÜäñËùâëóâòÎÝú×øîìùÚÜäñÉČóÜö 2559 Ì÷ćÈÜäñËùâÿâøćîèòÚØöć 25 ÿâêóãÚ 2559 ÖóâØöć
ÜäñÙóÚð ÿëÚî ÕèãÅñĀÚÚÿëöãÈÃóÈâóÂÃîÈÉČóÚèÚÿëöãÈØòĈÈìâÕÃîÈÝú×øîìùÚØöćâóÜäñËùâĀæñâöëõØÙõîîÂ
ÿëöãÈæÈÅñĀÚÚ āÕãâöÝæÂóäÚòÛÅñĀÚÚĂÚèóäñÚöĈ ÕòÈÚöĈ 

ĂÚèóäñÚöĈ âöÝú×øîìùÚâóÜäñËùâĀæñîîÂÿëöãÈæÈÅñĀÚÚäèâØòĈÈëõĈÚ 2,062,208,585 ìùÚ 

 Ýú×øîìùÚ ÉČóÚèÚ (ÿëöãÈ) ÅõÕÿÜĆÚäîãæñ 

(1) ÿìĆÚÕèã 2,062,203,585 99.9998 
(2) ăâ¬ÿìĆÚÕèã 0 0.00 
(3) ÈÕîîÂÿëöãÈ 5,000 0.0002 
(4) ÛòÖäÿëöã 0 0.00 
 äèâÉČóÚèÚÿëöãÈ 2,062,208,585 100.00 

èóäñØöć 2 ßõÉóäÔóäòÛØäóÛäóãÈóÚÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØÜäñÉČóÜö 2559 ĀæñĀÝÚÈóÚØöćÉñÕČóÿÚõÚÂóä
ĂÚÜö 2560 

ÜäñÙóÚð ÃîĂì ÚóãĀßØã°ëùèõÚ ăÂäáúÿÛé äóãÈóÚÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØÜäñÉČóÜö 2559 ĂìØöćÜäñËùâØäóÛ 
ĀæñăÕÃîĂìØöćÜäñËùâäòÛØäóÛÝæÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØÜäñÉČóÜö 2559 ĀæñĀÝÚÈóÚØöćÉñÕČóÿÚõÚÂóäĂÚÜö 2560 
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ÜäóÂÐîãú¬áóãĂÖìòèÃîÿäøćîÈ ́ÑóÚñÂóäÿÈõÚĀæñÝæÂóäÕČóÿÚõÚÈóÚ/ÂóäÉòÕÂóä/āÅäÈÂóäĂÚîÚóÅÖµ Ì÷ćÈăÕâöâÖõ
äòÛØäóÛāÕãÅÔñÂääâÂóäÛäõêòØð ĂÚÂóäÜäñËùâÅÔñÂääâÂóäÛäõêòØ ÅäòĈÈØöć 2/2560 ÿâøćîèòÚØöć 24 ÂùâáóßòÚÙ° 
2560 ÿÜĆÚØöćÿäöãÛäîãĀæè āÕãâöëóäñëČóÅòÎÕòÈÚöĈ 

ÂæãùØÙ°ĂÚÂóäÕČóÿÚõÚÙùäÂõÉ 

ÛäõêòØãòÈÅÈâù¬ÈÿÚÚÚāãÛóãìæòÂ 3 ÕóÚÃîÈ
ÛäõêòØ ăÕĀÂ¬ Multi-Brands Multi Products 
Āæñ Multi-Channels Ì÷ćÈÿÜĆÚÚāãÛóãØöćâöÅèóâ
ØòÚëâòã ÿìâóñëâÂòÛë×óÚÂóäÔ°Åèóâ
ÿÜæöćãÚĀÜæÈÃîÈÖæóÕĀæñÝúÛäõāáÅ  

Multi-Brands  

ÛäõêòØâö Brand ØöćÖîÛëÚîÈÅèóâÖîÈÂóäØöć
ìæóÂìæóãÃîÈÂæù¬âæúÂÅóØöćĀÖÂÖ¬óÈÂòÚ âö 
Brand Positioning Āæñ Price Positioning Øöć
ÅäîÛÅæùâÂæù¬âæúÂÅóØöćìæóÂìæóã 

Multi Products  

ÛäõêòØâöëõÚÅóØöćìæóÂìæóã ØòĈÈÕóÚÜäñÿáØÃîÈÝæõÖáòÔÒ° ĀæñäóÅóÃîÈÝæõÖáòÔÒ° Ì÷ćÈÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóä
ØöćìæóÂìæóãÃîÈæúÂÅó ÿÚøćîÈÉóÂÝæõÖáòÔÒ°ÃîÈÛäõêòØÿÜĆÚëõÚÅóĀàËòćÚ ØöćÖîÈÂóäÅèóâÿÜæöćãÚĀÜæÈ ÜäñÂîÛÂòÛ
ÝúÛäõāáÅĂÚãùÅëâòãÚöĈâöØóÈÿæøîÂØöćìæóÂìæóãØòĈÈÕóÚäóÅó ĀæñÂóäĂËÈóÚëõÚÅó ÕòÈÚòĈÚ Multi Products ãòÈÿÜĆÚ
ÚāãÛóãØöćØòÚëâòã ĀæñÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ Ì÷ćÈ×øîÿÜĆÚÅèóâãøÕìãù¬ÚØöćÿÜĆÚÜòÉÉòãëČóÅòÎâóÂĂÚ
ÂóäÕČóÿÚõÚÙùäÂõÉØöćÿÂöćãèÃîÈÂòÛĀàËòćÚ  

ÛäõêòØÉñÂČóìÚÕØõéØóÈÂóäÚČóëõÚÅóëú¬ÖæóÕ (Product Launching) ĂÚĀÖ¬æñÜö āÕãßõÉóäÔóè¬ó Ô ÜòÉÉùÛòÚÅèóâ
ÚõãâÃîÈÝúÛäõāáÅÿÜĆÚîã¬óÈăä ÜäñÂîÛÂòÛÂóäëČóäèÉÛäõêòØÅú¬ĀÃ¬Èè¬óëõÚÅóĂÕÛóÈØöćÛäõêòØâö ĀÖ¬ÛäõêòØÅú¬ĀÃ¬Èăâ¬âö ìäøî
ÛäõêòØăâ¬âö ĀÖ¬ÛäõêòØÅú¬ĀÃ¬Èâö  

Multi-Channels 

äóãăÕäîãæñ 80 ÃîÈÛäõêòØÚòĈÚâóÉóÂäóÚÃóãÜæöÂÃîÈØòĈÈ 3 ĀÛäÚÕ° āÕãÛäõêòØâöìæóãË¬îÈØóÈĂÚÂóäÉČóìÚ¬óã
ëõÚÅó ăâ¬ăÕß÷ćÈË¬îÈØóÈĂÕË¬îÈØóÈìÚ÷ćÈÿßöãÈË¬îÈØóÈÿÕöãè îóØõ ÂóäÉČóìÚ¬óãĂÚÖ¬óÈÜäñÿØé ßóÔõËã°îõÿæĆÂØäîÚõÂë° 
ÙùäÂõÉÅóÜæöÂëâòãĂìâ¬ ÙùäÂõÉÅóÜæöÂĀÛÛÕòĈÈÿÕõâ ÂóäÉČóìÚ¬óãÝ¬óÚØóÈäóÚëñÕèÂÌøĈî ìäøîÂóäîîÂ Event Ö¬óÈą Ì÷ćÈ
ØČóĂìäóãăÕÃîÈÛäõêòØâöÅèóââòćÚÅÈâóÂÃ÷ĈÚ 

ØòĈÈÚöĈ ÛäõêòØãòÈÅÈâù¬ÈÿÚÚÚāãÛóã (Business Policy) ÕóÚÅùÔáóßÃîÈëõÚÅó ĀæñäóÅóØöćëâÿìÖùëâÝæ (Affordable 
Price) ÿÜĆÚÝæĂìÛäõêòØăÕäòÛäóÈèòæØöćìæóÂìæóã ĀæñÿÜĆÚØöćÚ¬óÿËøćî×øîÃîÈÝúÛäõāáÅ ÿßäóñëõÚÅóÃîÈÛäõêòØâöÅùÔáóß
ØöćÿìÚøîÂè¬óäóÅó ÝúÛäõāáÅëóâóä×ÌøĈîëõÚÅóăÕ āÕãăâ¬ÖîÈæòÈÿæĂÚÅùÔáóßÃîÈëõÚÅó ìäøîÅèóâÅùâÅ¬óÃîÈÿÈõÚ  
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ÛäõêòØăÕÚČóÿÈõÚØöćăÕâóÉóÂÂóäÌøĈîìùÚÃîÈØ¬óÚÝú×øîìùÚ
âóëäóÈéúÚã°îîÂĀÛÛ Þ÷ÂîÛäâ ĀæñëČóÚòÂÈóÚĂìâ¬ 
ØČóĂìÛäõêòØâöÅèóâÅæ¬îÈÖòèâóÂÃ÷ĈÚĂÚÂóäîîÂĀÛÛ
ëõÚÅóÖ¬óÈą ×÷ÈĀâè¬óÂóäëäóÈÖ÷ÂÖ¬óÈą Éñ×øîÿÜĆÚ
ÜòÉÉòãáóãÚîÂ ĀÖ¬ÛäõêòØãòÈÅÈâöÜòÉÉòãáóãĂÚÉóÂ
ÜäòËÎóÃîÈÛäõêòØĂÚÅèóâÅõÕëäóÈëääÅ° Åèóâ
ÂäñÖøîäøîäÚ ĀæñÅèóâìãòćÈãøÚĂÚÂóäîÛäâßÚòÂÈóÚ
ÃîÈÛäõêòØ 

ÛäõêòØÿÃóâóĂÚÖæóÕìæòÂØäòßã°ÖòĈÈĀÖ¬Üö 2555 ĂÚèòÚØöć 12 ÿÕøîÚ 12 ÜöÅäõëÖ°éòÂäóË 2012 ÚòÛ×÷ÈÜòÉÉùÛòÚÜö 2560  
×øîè¬óÛäõêòØăÕÝ¬óÚßÚÜöØöć 4 ÃîÈÂóäÿÃóÿÜĆÚÛäõêòØĂÚÖæóÕìæòÂØäòßã° ĀæñÂČóæòÈã¬óÈÂóèëú¬ÂóäÿÜĆÚÛäõêòØĂÚÖæóÕ
ìæòÂØäòßã°ÿÜĆÚÜöØöć 5 āÕãĂÚÜö 2555 ãîÕÃóãÃîÈÛäõêòØÜäñâóÔ 770,000,000 ÛóØ ÂČóăäÜäñâóÔ 115,000,000 
ÛóØ ĀæñÜö 2559 ØöćÝ¬óÚâóãîÕÃóãÃîÈÛäõêòØÜäñâóÔ 2,559,000,000 ÛóØ ÂČóăäÜäñâóÔ 656,000,000 ÛóØ 
Ì÷ćÈ×øîè¬óÛäõêòØâöãîÕÃóãØöćÿÉäõÎÿÖõÛāÖĂÚĀÖ¬æñÜöîãú¬Øöćäîãæñ 30 ĀæñâöÂČóăäØöćÿÉäõÎÿÖõÛāÖĂÚĀÖ¬æñÜöîãú¬Øöćäîãæñ 35 
Ì÷ćÈăâ¬ĂË¬ÿäøćîÈØöćÿÂõÕÃ÷ĈÚăÕÈ¬óã  

ÿâøćîßõÉóäÔóĂÚáóßäèâÛäõêòØâöãîÕÃóãØöćāÖÃ÷ĈÚĂÚîòÖäóäîãæñ 228 ĀæñâöÝæÂČóăäØöćāÖÃ÷ĈÚĂÚîòÖäóäîãæñ 400 Ì÷ćÈ
ÿÜĆÚÿäøćîÈØöćÚ¬óãõÚÕö ĀÖ¬ĂÚÃÔñÿÕöãèÂòÚÛäõêòØÂĆÖîÈìòÚÂæòÛâóßõÉóäÔóè¬ó ìóÂÛäõêòØÖîÈÂóäĂìÂõÉÂóäÿÖõÛāÖĀÛÛÚöĈ
Ö¬îăÜÿäøćîãą ÛäõêòØÉñÖîÈÛäõìóäÉòÕÂóä èóÈĀÝÚÂóäÕČóÿÚõÚÙùäÂõÉĂìÕöãõćÈÃ÷ĈÚ ÕòÈÚòĈÚĂÚÜö 2560ÚöĈ ÛäõêòØÉ÷ÈÖòĈÈÿÜóĂì
ÿÜĆÚÜöĀì¬ÈÂóäæÈØùÚ ĀæñÂóäßòÓÚóÃîÈÛäõêòØ ÿßøćîĂìëîÕÅæîÈÂòÛÜäòËÎóÃîØöć 3 ÃîÈÛäõêòØ Âæ¬óèÅøî ÂóäÿÖõÛāÖ
îã¬óÈãòćÈãøÚ (Sustainable Growth) 

ÂóäÕČóÿÚõÚÂóäÜäòËÎóÂóäÿÖõÛāÖîã¬óÈãòćÈãøÚ âöÕòÈÚöĈ 

1.  Invest in Human Resource Capability Development for Sustained Business Growth 

ÛäõêòØÉñÖîÈâöÛùÅæóÂäÃîÈÛäõêòØ Ì÷ćÈÖîÈăÕäòÛÂóäßòÓÚóÿßøćîÂóäÿÖõÛāÖØöćÿÃâĀÃĆÈĀæñãòćÈãøÚ ÕòÈÚòĈÚ ÛäõêòØ
É÷ÈÉòÕĂìâöÂóäîÛäâ ĀæñÂóäÞ÷ÂëîÚÛùÅæóÂäØùÂäñÕòÛÃîÈÛäõêòØÖòĈÈĀÖ¬äñÕòÛÝúÛäõìóäăÜÉÚ×÷ÈäñÕòÛ
ßÚòÂÈóÚ āÕãÛäõêòØÂČóìÚÕÂóäîÛäâÚöĈÿÜĆÚìÚ÷ćÈĂÚÕòËÚöËöĈèòÕÝæÈóÚìäøîÅèóâëČóÿäĆÉÃîÈÈóÚ (Key 
Performance Indicator · KPI) ÿßäóñÛäõêòØÿìĆÚè¬óÛùÅæóÂäÃîÈÛäõêòØÚîÂÉóÂÅèóâÃãòÚĀæè ãòÈÖîÈâö
Åèóâëóâóä×Õèã 

2.  Invest and Develop Tools for Data and Information Utilization to Maximize Business Advantage 

ĂÚÜöÚöĈÿÜĆÚÜöØöćÛäõêòØÿÃóëú¬ãùÅØöć 3 Ì÷ćÈÿÜĆÚãùÅÃîÈÃîâúæ ÿÚøćîÈÉóÂÜòÉÉùÛòÚÛäõêòØâöëóÃó 300 Âè¬óëóÃó 
ßÚòÂÈóÚÜäñâóÔßòÚÂè¬óÅÚ æúÂÅóÉČóÚèÚìæóãæóÚÅÚ âöÙùäÂääâØöćÿãîñâóÂ ÛäõêòØÉ÷ÈâöÃîâúæâóÂâóã
ØöćÖîÈÚČóâóĂË Ì÷ćÈÃîâúæÿìæ¬óÚöĈÛäõêòØâîÈè¬óÿÜĆÚÖòèÃãóã Head Room ÃîÈÛäõêòØĂìãîÕÃóã ÂóäØČóÈóÚ 
ĀæñÂóäÜÐõÛòÖõÈóÚÃîÈÛäõêòØÕöãõćÈÃ÷ĈÚ āÕãĂÚÜöÚöĈÛäõêòØÉñÿÉóñæ÷ÂæÈăÜĂÚÃîâúæ ÛäõêòØâöÂóäØČó 
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Dashboard äèâ×÷ÈâöÂóäĀÂăÃÃîâúæÖ¬óÈą ØöćäñÕòÛÝúÛäõìóäÉČóÿÜĆÚÖîÈØäóÛ ĀæñâöÂóäĀÂăÃ  Dashboard 
ĀæñäñÛÛÿÞóäñèòÈ (Monitoring) Ö¬óÈą āÕãÛùÅæóÂäìæóãÞ¬óã ÖòĈÈĀÖ¬äñÕòÛìòèìÚóĀÝÚÂ ÝúÉòÕÂóä 
ÂääâÂóä ÉÚ×÷ÈäñÕòÛÝúÛäõìóä ÿßäóñÛäõêòØâîÈè¬óÂóäÿÞóäñèòÈĀæñÖäèÉëîÛ ãîÕÃóã ĀæñÝæÂóä
ÜÏõÛòÖõÈóÚ ÂóäèõÿÅäóñì°Ãîâúæ ÂóäèõÿÅäóñì°æúÂÅóĀæñÂóäÃóãâöÅèóâÉČóÿÜĆÚÖ¬îÙùäÂõÉÅóÜæöÂîã¬óÈãõćÈ 
ìóÂÿäóâöÿÅäøćîÈâøîÚČóØóÈ Åøî Dashboard ØöćÕöÂĆÉñË¬èãĂìÛäõêòØăâ¬ìæÈØóÈ ìäøîÿëöãÿèæóĂÚÂóäèõÿÅäóñì° 
ìäøîÜäòÛÿÜæöćãÚëõćÈÖ¬óÈą  

3.  Invest and Develop Customer Engagement Management Solution to Boost up Strong Sales 
Growth 

ÜöÚöĈÿÜĆÚÜöØöćÛäõêòØÉñĂìÅèóâëČóÅòÎĂÚÅèóâÖîÈÂóäÃîÈæúÂÅóâóÂÃ÷ĈÚ ÿÚøćîÈÉóÂ Ô ÜòÉÉùÛòÚÿÜĆÚãùÅØöćæúÂÅó
ÿÜĆÚÝúâöîõØÙõßæëúÈëùÕĂÚëøćîĀæñÿÜĆÚÝúÅäîÛÅäîÈîõØÙõßæĂÚÂóäÃóã ÕòÈÚòĈÚ ÛäõêòØÖîÈß÷ćÈßóæúÂÅó ăâ¬ĂË¬
æúÂÅóß÷ćÈßóÛäõêòØÿìâøîÚØöćÝ¬óÚâó ÛäõêòØßãóãóââöÜÐõëòâßòÚÙ°ÂòÛæúÂÅóĂìâóÂØöćëùÕÝ¬óÚØóÈëøćîÖ¬óÈą Ì÷ćÈ
ØöâÈóÚÃîÈÛäõêòØăÕÕČóÿÚõÚÂóäë¬èÚÚöĈâóÿÜĆÚäñãñÿèæóÚóÚßîëâÅèäĀæè ÿÜĆÚÝæĂìÛäõêòØâöØöâ
ÝúÿËöćãèËóÎØóÈÕóÚëòÈÅâîîÚăæÚ° (Social Media)  

4.  Leverage Sales Efficiency on Existing Channels and Expand to Well-Selected with High 
Potential Growth Channels 

ÛäõêòØâö Channel ÿÕõâØöćÿÖõÛāÖăÕÕö îã¬óÈăäÂĆÖóâ ÛäõêòØãòÈÅÈÖäèÉëîÛîãú¬ÿëâîè¬ó Channel ĂÕØöćäõêòØ
Åèäë¬Èÿëäõâ ìäøîÿßõćâÜäñëõØÙõáóß ÖóâÚāãÛóã Multi-Channels 

5.  Develop more Innovative Products and Increase Efficiency of Existing Products  

ÿäøćîÈÚèòÖÂääâÿÜĆÚÃîÈÅú¬ÂòÚÂòÛÂóäßòÓÚóÝæõÖáòÔÒ°ØöćÿÂöćãèÃîÈÃîÈÛäõêòØ āÕãØöâßòÓÚóÝæõÖáòÔÒ°ăÕ
ä¬èâÂòÚÂòÛØöâÂóäÖæóÕ ØöâÞ÷ÂîÛäâ ĀæñØöâèõÉòãĀæñßòÓÚóÃîÈāäÈÈóÚ ÿßøćîâù¬ÈÿÚÚÂóäßòÓÚóÝæõÖáòÔÒ°
ĂìâóÂÃ÷ĈÚ ÛäõêòØÉñìãùÕÂóäÝæõÖëõÚÅóØöćæóëâòã ĀæñØČóÂóäÉòÕÂóäßøĈÚØöćÃîÈØùÂą Channel Ăìâö
ÜäñëõØÙõáóßâóÂÃ÷ĈÚ ÚîÂÉóÂÚöĈ ãòÈâöÂóäÜäòÛÜäùÈäóÚÅó ăÕĀÂ¬ áóßæòÂêÔ° ÂóäÖÂĀÖ¬È ĀæñæòÂêÔñ 
äèâ×÷ÈÂóäÉòÕÿäöãÈ ĀæñÂóäØČóÂóäÉòÕÂóäßøĈÚØöć Ì÷ćÈÛäõêòØăÕâöÂóäØČó workshop ĂìÂòÛìæóãĀÛäÚÕ° Āæñ
ìæóãË¬îÈØóÈĀæè îã¬óÈăäÂĆÕö ÛäõêòØãòÈÅÈÖîÈÕČóÿÚõÚÂóäìæóãîã¬óÈ ÿßøćîĂìäóÚÅóÃîÈÛäõêòØÿÜĆÚäóÚÅó
ØöćÕ÷ÈÕúÕæúÂÅó ĀæñâöÜäñëõØÙõáóßĂÚÂóäÃóã 

6.  Enhance Creative and Dynamic Culture to Ensure a Sustainable Growth 

ÛäõêòØĂìÅèóâëČóÅòÎÂòÛèòÓÚÙääâîÈÅ°ÂäâóÂ ÿÚøćîÈÉóÂÛäõêòØâîÈè¬óÛùÅÅæÉñÿÜĆÚÖòèÃòÛÿÅæøćîÚîÈÅ°Âä 
ÕòÈÚòĈÚ ÜöÚöĈÞ¬óãØäòßãóÂäâÚùêã° Āæñìæóãą Þ¬óãÉ÷Èä¬èâÂòÚĂÚÂóäßòÓÚóÕóÚèòÓÚÙääâÃîÈîÈÅ°Âä āÕã
ÂóäÿËõÎîóÉóäã°ØöćÜä÷ÂêóÝúÿËöćãèËóÎâóèóÈèòÓÚÙääâÃîÈîÈÅ°Âä è¬óØČóîã¬óÈăäÛùÅÅæĂÚÛäõêòØÉñâö
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ÜäñëõØÙõáóßĂÚÂóäØČóÈóÚâóÂÃ÷ĈÚ ĀæñĂìÛäõêòØâöÅèóâãøÕìãù¬ÚĀæñÅèóâÂäñÖøîäøîäÚ âóÂÃ÷ĈÚ ÿßøćîăâ¬
ÿÜĆÚîùÜëääÅÖ¬îÂóäßòÓÚóÃîÈÛäõêòØ  

ÕòÈÚòĈÚ ĂÚÜöÚöĈØöćÛäõêòØâù¬ÈÿÚÚĂìÿÜĆÚÜöĀì¬ÈÂóäæÈØùÚ É÷Èăâ¬ăÕÿÜĆÚÂóäæÈØùÚĀÖ¬ÿÈõÚÿØ¬óÚòĈÚ ìóÂĀÖ¬ÿÜĆÚÂóä
æÈØùÚĂÚÅèóâÖòĈÈĂÉ ĀæñÅèóâÖ¬îÿÚøćîÈ ØùÂą ÂóäÜäñËùâÜäñÉČóÿÕøîÚĂÚÜöÚöĈ ÛäõêòØÉñÿÚÚãČĈó×÷ÈÂóäæÈØùÚ
ÕóÚÖ¬óÈą ÃóÈÖÚØòĈÈìâÕ āÕãÿÊßóñÕóÚèòÓÚÙääâÃîÈîÈÅ°Âä ÿßäóñìæóãą èòÓÚÙääâÃîÈăØãîóÉ
Â¬îĂìÿÂõÕîùÜëääÅĂÚÂóäßòÓÚóÿßøćîĂìØòÕÿØöãâÂòÛÛäõêòØÅú¬ĀÃ¬ÈäñÕòÛāæÂ  

ëČóìäòÛÜö 2560 ÛäõêòØîãóÂĂìÝú×øîìùÚØùÂØ¬óÚèóÈĂÉè¬óÛäõêòØăÕâöÂóäèóÈĀÝÚ ĀæñÿÖäöãâÖòèÿßøćîÂóä
ÿÉäõÎÿÖõÛāÖĂÚîÚóÅÖÃîÈÛäõêòØ 

ÂóäÿÉäõÎÿÖõÛāÖÃîÈÛäõêòØ 
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ÂóäÃãóãëóÃóáóãĂÚÜäñÿØé 
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ÜöØöćÝ¬óÚâóÛäõêòØâöëóÃóØòĈÈìâÕ 332 ëóÃó ăÕĀÂ¬ Beauty Buffet ÿÜĆÚÉČóÚèÚØòĈÈìâÕ 248 ëóÃó Beauty Cottage 
ÿÜĆÚÉČóÚèÚØòĈÈìâÕ 71 ëóÃó Āæñ Beauty Market ÿÜĆÚÉČóÚèÚØòĈÈìâÕ 13 ëóÃó 

Üö 2560 ÛäõêòØÖòĈÈÿÜóÉñÃãóãëóÃóÿßõćâÿÜĆÚ 382 ëóÃó āÕãÛäõêòØÉñâù¬ÈÿÚÚØöćäóãăÕØöćâóĀÖ¬æñ Channel ØòĈÈÚöĈ 
Beauty Buffet ÉñÿÜõÕÿßõćâîöÂÜäñâóÔ 30 ëóÃó Beauty Cottage 15 ëóÃó Āæñ Beauty Market 5 ëóÃó  

ëČóìäòÛäóÚÅóØöćÿÜõÕĂÚÜö 2559 ÿÜĆÚäóÚÅóØöćâöØČóÿæØöćÕö ĀæñăÕäòÛÂóäÖîÛäòÛØöćÕö 

Beauty Buffet 

ăÕâöÂóäîîÂÝæõÖáòÔÒ°Ăìâ¬ą ØòĈÈÜäñÿáØÝæõÖáòÔÒ°ÛČóäùÈÝõè ĀæñÿÅäøćîÈëČóîóÈāÕãëõÚÅóĀÖ¬æñÖòèÿÜĆÚëõćÈØöćâöÂóä
ÜäòÛÜäùÈĂìâ¬ ĀæñÖóâÅèóâÚõãâÃîÈæúÂÅó 

 

 

 

 

 

 

 

Beauty Cottage 

ÛäõêòØăÕÿÜõÕëóÃóâóÂßîëâÅèä āÕãĀÖ¬æñ shop ÚòĈÚăÕØČóÿæØöćÕö ĀæñÕ÷ÈÕúÕ
æúÂÅó ëČóìäòÛÝæõÖáòÔÒ°Ăìâ¬ÃîÈ Beauty Cottage ăÕîîÂâóâóÂÂè¬óäîãæñ 
10 ÿßøćîÖîÛëÚîÈÂòÛÅèóâÖîÈÂóäÃîÈæúÂÅó āÕãÿÊßóñÝæõÖáòÔÒ°ØöćÿÜĆÚ ÛČóäùÈ
ÝõèìäøîÛČóäùÈÝõèìÚó  

ëõÚÅóØöćÿÜĆÚëõÚÅóÃóãÕö Åøî Semi-Matte Lipstick ÿÛîä° 9 Ì÷ćÈëäóÈÜäóÂÐÂóäÔ°
ĂìÂòÛ Beauty Cottage ÿÚøćîÈÉóÂÛäõêòØăÕÜäñëóÚäñìè¬óÈÅèóâÖîÈÂóäØöćâó
ÉóÂ Physical Store ÂòÛ Online ìäøî O to O (Online to Offline & Offline to 
Online) ÿÜĆÚÜäóÂÐÂóäÔ°ØöćâöÂóäÜäñëóÚÈóÚäñìè¬óÈ Viral Marketing Āæñ 
Words of Mouth ë¬ÈÝæĂì Semi-Matte Lipstick Ì÷ćÈÜÂÖõâöãîÕÃóãØöćßòÚÂè¬ó
ËõĈÚ ÂæóãÿÜĆÚãîÕÃóãØöć 50,000 ËõĈÚ Ì÷ćÈÿßõćâÃ÷ĈÚ×÷Èäîãæñ 4,000 áóãĂÚ
äñãñÿèæó 6-7 ÿÕøîÚ ĀæñãòÈâöãîÕÉîÈĀæñëòćÈÌøĈîÖæîÕÿèæó Ì÷ćÈ×øîÿÜĆÚ
ÜäóÂÐÂóäÔ°ØöćÛäõêòØăÕØČó workshop ÿßøćîé÷Âêóè¬óØČóîã¬óÈăäĂìÛäõêòØ
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ëóâóä×ëäóÈÜäóÂÐÂóäÔ°ĀÛÛÚöĈĂìÿÂõÕÂòÛëõÚÅóÃîÈÛäõêòØØòĈÈëõÚÅóØöćâöîãú¬Āæè ĀæñëõÚÅóØöćÿÜĆÚÝæõÖáòÔÒ°Ăìâ¬ 
āÕãÛäõêòØÿìĆÚè¬óÜäóÂÐÂóäÔ°ÅäòĈÈÚöĈÿÂõÕÉóÂØöâÈóÚìæóãÞ¬óãä¬èâÂòÚ äèâ×÷ÈÖòèæúÂÅó influencer ĀæñÝú review 
ëõÚÅóÛÚîõÚÿÖîä°ÿÚĆÖÖ¬óÈą Ì÷ćÈÜäóÂÐÂóäÔ° Semi-Matte Lipstick ÿÛîä° 9 ë¬ÈÝæĂìÝæõÖáòÔÒ°îøćÚą ÃîÈ Beauty 
Cottage ÿÜĆÚØöćäúÉòÂâóÂãõćÈÃ÷ĈÚ 

ÚîÂÉóÂÚöĈ Beauty Cottage ãòÈăÕâöÂóä
ÜäòÛÜäùÈĂÚìæóãą ÕóÚăâ¬è¬óÉñÿÜĆÚÿäøćîÈ
ÂóäÖÂĀÖ¬ÈìäøîÂóäëøćîëóäÃîÈæúÂÅó 
ÿÚøćîÈÉóÂ Beauty Cottage âöæúÂÅóØöćÿÜĆÚ
ÚòÂØ¬îÈÿØöćãèâóÂÃ÷ĈÚ ÛäõêòØÉ÷ÈăÕÜäòÛÂóä
ëøćîëóäØòĈÈØöćÿÜĆÚáóß ÖòèìÚòÈëøî ĀæñÂóä
ëøćîëóäÃîÈßÚòÂÈóÚÿîÈ 
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New Display Functional Shop                             POP Bilingual 

Beauty Market 

Ë¬èÈ Learning Curve ÃîÈ Beauty Market ÿäõćâØöćÉñÜäóÂÐÝæĂìÿìĆÚ ÛäõêòØăÕâöÂóäÜäòÛÜäùÈäúÜĀÛÛÃîÈ Shop âó
āÕãÖæîÕ ØòĈÈÿäøćîÈÂóäÉòÕÂóäßøĈÚØöć ÂäñÛèÚÂóäÚČóëõÚÅóÿÃó-îîÂ ÂóäîÛäÛÝúÉòÕÂóäĂìâöÅèóâÿÜĆÚÿÉóÃîÈÂõÉÂóä
ĂìâóÂÃ÷ĈÚ Ì÷ćÈë¬ÈÝæĂìãîÕÃóãÃîÈ Beauty Market ÕöÃ÷ĈÚÖóâæČóÕòÛ ÚîÂÉóÂÚöĈãòÈâöÂõÉÂääâîîÚăæÚ°Ì÷ćÈÛäõêòØăÕ
ä¬èââøîÂòÛÝúÉòÕìóëõÚÅóĂÚÂóäÿËõÎÚòÂĀëÕÈâó review ëõÚÅóĀæñëäóÈ awareness ĂìÂòÛĀÛäÚÕ° Beauty Market  
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Beauty Market ×øîÿÜĆÚÿèØöÃîÈëõÚÅóĀÛäÚÕ°ÕòÈìæóãą ĀÛäÚÕ°Øöćîãú¬ÛÚîõÚÿÖîä°ÿÚĆÖ ÚāãÛóãÃîÈÛäõêòØ Åøî ĂìÝúÌøĈî
ÚČóëõÚÅóØöćāÕ¬ÈÕòÈÛÚîõÚÿÖîä°ÿÚĆÖâóĂìĂÂæÖòèæúÂÅóâóÂÃ÷ĈÚ ÿÜĆÚÂóäîóéòãëõÚÅóÿÜĆÚÖòèëäóÈĀÛäÚÕ°Õèã  

 

 

 

 

 

 

 

 

 

Activities Online 
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Activities Offline 

 

 

 

 

 

 


