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BUSINESS OVERVIEW
-BEAUTY BUFFET
-BEAUTY COTTAGE
-BEAUTY MARKET
-OVERSEA
-CONSUMER PRODUCT

FINANCIAL SUMMARY

BUSINESS UPDATE




B EAUTY STORY

Founded by Dr.Suwin Kraibhubes M.D. in 1998
at the time Thailand was under financial crisis.

Key Success
- Unique concept of multi-brand cosmetic shop in Thailand
- Standout shop decoration
- Variety & trendy product assortment
- Difference from other cosmetic retails

- Reasonable price strategy

Listed on The Stock Exchange of Thailand since December 2012




SSBEAUTY

Business Strategy

Multi
Products

To meet various and To cover all customers’ To reach broadest base
different need of all needs with a wide price of customers through
target markets. range to fit different multiple distribution

lifestyles. channels.

Business Policy

‘ e High Quality Product
, e Premium Design
MID-END e Targeting a Larger

Group of Customers
_ e Affordable Price
Our Philosophy




POLICY & STRATEGY 2018

Marketing

1. Enhance 020 strategy (Online to offline

Synchronization) to Boost up Strong Sales Growth.

Infrastructure Sales Channel
4. Utilize Digital Transformation Across @ﬁ 5. Leverage Sales Efficiency on Existing
Organization to Maximize Business Channels and Expand to well-Selected
Advantage. with High Potential Growth Channels.
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